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PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were 
Done by Charles Henle 


of Spokane, Washington 


this one in 1949 ... this one in 1953 


and both were delivered in Gross Mounts 


Writes Charles Henle ‘*In addition to supplying us with fine mount- 


ings, your representative, Archie Hughes, has 
We Henles started our portrait sic vogdes Ay been exceedingly helpful with merchandising 
Spokane in 1944 with one main whiedive > ideos ond suggestions; this has been. extremely 
mind, namely, to produce the finest quality sachauoleli: Sik aes ia diesiy. to sce ther Arcee 
work within our capabilities for our clients, has become one of our closest personal friends. 
thus building a good reputation locally. In We're always more than pleased to hear he’s 

thi feel that h h reasonable ye 

And another thing — we seaitcdantnn ‘at we have had a reasonab about to visit us. 
are distributors of Arthur amount of success 
Hertzberg and Craftsmen cee 
Albums, Photo Books, Photo *“However, since the mount in which a print is associayion. 
Covers, Folding Frames and 
Decorative Leather Items ri n s 
for United States, Canada ultimate quality of a portrait, we soon found HENLE STUDIO 
and Hawaii. If you are not that Gross mounts were important to us. Spokane, Washington 
on our calling list, write 
us for information in detail 


“We look forward to a long and pleasant 


housed either enhances or detrocts from the Charles Henle 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS * TOLEDO igo 








Why Ansco Superpan Portrait Film was 


HE portraits of women. made by 

Paul Linwood Gittings are dis 
tinguished by their delicacy of feel 
ing and beautiful highlight detail 
One of the outstanding character 
istics of Ansco Superpan Portrait 
Film is its exceptionally fine regis 
tration of detail in highlights and 
middle tones. It was natural, ther 
that Mr should 
choose this excellent film for the per 
trait shown above 


fore, Gittings 


Paul Linwood 


This, and the other qualities that 
make Ansco Superpan Portrait Film 
superb tor portraiture, also are fe 
sponsible for its popularity among 
professionals for general studio work 
and commercial illustrations. Try it 


and see how these same properties 


can improve 
ANSCO, Binghamton, 


A Division of 


work 

New York 
Aniline & 

Film Corporation. ‘From Research to 

Reality.”’ 


your 


General 


Gittings’ choice 
ASK FOR 


_Ansco 


FILM AND PAPER 
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IF YOUR LENS 
COULD TALK 


IT WOULD 
ASK FOR.. 


GEVACHROME 32 


Orthochromatic film of very high sensitivity bright gradation and 
fine ‘grain. Excellent for portrait, press and advertising photography 
Retouches very easily 





trogrom with davlight 








A panchromatic film with high speed and fine grain for general use 





It yields pictures with a brilliant gradation, a wealth of detail and 
an excellent rendering of light values of all colors. Great latitude 
of exposure 


\ 
GEVAPAN 30 


ee a 
AT 


Spectrogram with artificial light 





GEVAPAN 33 


The ultra-sensitive panchromatic film with rich gradation for indoor 
photography, both in artificial light (flash) or in daylight. Its ex 
treme speed makes it specially suitable for outdoor photography { 
under unfavourable lighting conditions. Particularly suited for 
photography with high shutter speeds. Considering the high speed 

of this film, the grain remains surprisingly fine 











THE GEVAERT COMPANY OF AMERICA, INC. 


321 WEST 54th ST., 150 N. WACKER DR. 6370 SANTA MONICA BLVD. 
NEW YORK 19, N.Y. CHICAGO 6, ILL. LOS ANGELES 38, CALIF. 
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TYPE 316 
Stainless Steel Trays 


Here’s the top quality, Hi-Lustre 18-8 Type 316 Stainless 

Steel Trays for efficient darkroom production. A com- 

plete size range for Developing, Hypo and Fixing. 

Special sizes made to order. 

Engineered Design @ Sturdy Construction @ Easy To Handle 
Color Processing and Deep Roll Units also available. 


SEE YOUR SUPPLY HOUSE REPRESENTATIVE TODAY 
or Write for Free Illustrated Catalog No. H149 


LEEDAL STAINLESS STEEL PRODUCTS, INC. 


2929 SOUTH HALSTED STREET & CHICAGO 8, ILL. 





NDLER /. 


porticuler artist 
SEND FOR CATALOG 
Number 52 


910 WEST VAN BUREN STREET, CHICAGO 7, ILLINOIS 
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PLASTIC LAMINATING 


Remarkable Plastic Laminating machines will earn $18 
an hour in your studio. Big profits laminating CARDS 
of all kinds, clippings, PHOTOS, etc. Improved design 
requires no circulating water or messy water pipes. 
Prices $35 and up. Many models. Lit. & Sample free! 


PLASTICAST CO. 


Dept. 14, P. O. Box 6737, Chicago 80, Ill. 








Book Reviews 








We will gladly order and have sent direct to 
you postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











WB ANSCO FILMS FOR BLACK AND WHITE PHOTOGRAPHY. 
52x72, 80 pages, numerous illustrations and graphs. 
25¢ postpaid. Order direct from any Ansco dealer. 
This new, revised edition of Ansco’s popular handbook in- 
cludes complete data for all Ansco roll, pack, sheet and 35mm 
films for black and white still photography; 
processing recommendations, filter factors, 
time-temperature curves, etc., etc 
reference work. 


Paper, 


exposure and 
time-gamma_ and 
Small, but important as a 


WB OTHE PAPER NEGATIVE, by William Mortensen 
pages inc. cover, 21! 
Publisher: Jay Curtis. 
When we read the announcements of this first of a new series 
by noted William Mortensen we awaited with considerable 
interest what we expected would at least be a fair sized 
handbook. What we have before us is nothing more than a 
pamphlet, in large type at that and with illustrations poorly 
reproduced. All in all it is hardly more than would make up 
one feature in one issue of THE PROFESSIONAL Further- 
more, the title is misleading. Mr. Mortensen is not writing 
about the making of paper negatives as such, but about their 
use as corrective media for the production of prints consider- 
ably at variance from the images on the original films. For 
salon work his suggestions are excellent; the average profes- 
sional hasn‘t the time and can't charge prices that would 
warrant the work involved. 


52x84, 36 


illustrations Paper, $1.00 postpaid. 


WB MOVIE MAKING FOR EVERYONE, by R. H. Alder 
144 pages, 41 text illustrations and 10 tables 
postpaid. American Agents: Rayelle 

This book, an import from England, first appeared in 1949 
and is now out in a second and revised edition It is a 
practical, general manual for the 
camera. 


Stereo in the Studio 


By Russell C. Hanson 


5x7'/2, 
Cloth, $2.95, 


beginner with a movie 
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This department, deliberately intended to 
awaken professionals to the importance of 
stereo as a profitable side line if not a major 
field, is devoted to selling stereo commercially, 
available markets and how to approach them, 
pricing, production and other studio problems. 
Correspondence and questions are invited. 











THE GODS WERE KIND to me this month and brought 
word of a young professional who apparently eats, 
sleeps, and talks nothing but stereo and — most 
important — sells it. | must admit the zest with which 
he approaches the problem of 
fact puts me to shame. 


turning desire into 


To begin with, this month’s story centers around 
a young man whose imagination and courage have 
already brought him a measure of success with stereo, 
and in less than two years. To borrow his own words: 


“lL went into the photography business because | 











5x7 and 4x5 
IDELIT 


® 


5 x 7 Fidelity Holders...as well as 
4x5 are now yours in the NEW 
“CUSTOM” model. Thousands of 
photographers acclaim this tested, 
proven new Holder. Get yours NOW! 


PATENTS PENDING 


Compare these Features: 
STRONGER THINNER 


Metal core, covered with tough 16% thinner, yet in per- 
ee composition similar to hard rub- fect focus! More in your 
ber. Shock-proof. No wooden carrying case. Easier and 
parts. Hinged loading flaps can } faster loading. Thinnest 
not break. LIGHT WEIGHT...no double holder ever made. 


heavier in spite of internal metal 
oR construction. 
ACCURATE BEAUTIFUL 


Rigid metal core keeps holder 2 Smoother finish. Fidelity 
flat, Precision molded... every ‘ Custom has solid color 
part exactly alike. Integrally a’. right through... no paint 
formed septum rails hold film , to wear off. Sure-grip 
exactly in focal plane. LIGHT : frame for safe handling. 
TIGHT... of course! Backed by 

famous Fidelity Guarantee. 


6 
PLUS: The Fidelity Custom has all other outstanding Fidelity features, for years the standard 


of excellence for professional photographers. Film seats itself in the dark. Double data tabs. 
pioneered by Fidelity. Non-static. .will not attract dust or lint. Opaque to infra-red and ultra- 
violet. For all standard press-type cameras. 


THE GREATEST VALUE IN HOLDERS TODAY 


GET THE FIDELITY CUSTOM FIDELITY MFG. CO. 
AT ALL LEADING DEALERS 5147 WEST JEFFERSON BLVD 
or write for FREE literature LOS ANGELES 16, CALIFORNIA 
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Buy APEC... 


AMERICAN PRINTING 
& ENVELOPE COMPANY 
130 WEST 17th ST., NEW YORK 11 








SALON OILS: Entirely hand brushed in 


finest heavy oils, executed 


in a free hand technique; 


PASTEL, ideally beautiful medium for chil- 


dren and women. 


DOROTHY CARVER STAFFORD 
Telephone Glens Falls 2-7025 


41 West Notre Dame St. Glens Falls, New York 








DRY MOUNTING PRESS 


This outstanding development in dry mounting 
presses is now considered the “last word.” It is 
provided with automatic thermostatic control, 
together with automatic paper pressure control, 
compensating for paper thickness variation. See 
your dealer and write 


Minneapolis 7, Minnesota 





thought | saw possibilities in stereo.” His faith in that 
belief has expanded his business from a home opera- 
tion into a studio location, with another studio on the 
way. 

At the outset of his new venture, he had to buy 
everything on credit, including a Realist camera and 
other photo supplies. Enthusiasm and a_hobbyist’s 
background were his major assets, plus a willingness 
to work 12 to 16 hours a day. He went after stereo 
weddings and various commercial assignments and 
managed to do fairly well, in spite of no past experi- 
ence in either field. 

Further proof of the courage it took to plunge 
into this competitive profession is found in his remark 
that he had no business background, knew little about 
photography as a profession, and had to formulate 
his own methods and rules, probably through the age 
old technique of trial and error. During the embryo 
days of his new business he handled all of the work 
with the exception of glass mounting his stereo slides. 
This was, and still is on occasion, done by his wife. 

The recitation of this photographer’s beginning 
as a professional is interesting because it will serve 
as a stimulant to others who may be considering 


| adding stereo to their photo services. Those who have 


dipped their fingers halfheartedly into this medium 


| will find added proof that stereo can be sold. If their 


efforts have not been successful, perhaps a more 


aggressive approach is in order. 


Today, in sharp contrast with his earlier beginning, 
his stereo equipment includes four cameras: two Real- 
ists and two Reveres, and although he prefers the 
Revere camera, he feels nothing tops the Realist 
viewers. 

Of all the photographers I've interviewed in the 
past, this was my first contact with anyone who 
really “majored in stereo.’ For example, 95% of his 
weddings are stereo. He puts all of his selling effort 
into stereo wedding informals, and for this purpose he 
uses the Holson wedding album and viewer. Most 
orders range from 20 to 100 slides. 

Asked why he preferred selling stereo instead of 
the usual black and white albums, he said there is 
more money in it. Black and whites are taken only 





DAYTON ROGERS MANUFACTURING CO. 





The Cover Picture 


The interior on our front cover is an 
example of simulated daylight, achieved by a 
bank of overhead lights. The original is an 
8x10 Ektachrome shot by the studio of Charles 
Dixon, Inc., New York City. The exposure was 
1/10th second at F/22, with a 12’' Goerz Dagor 
lens on an 8x10 Eastman camera. The illustra- 
tion was made for the American Viscose Cor- 
poration of New York City and was used in 
national advertising of their Avisco rayon, which 
appears in the picture in the form of the gaily 
printed window draperies. 
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If you don’t see it—ask for it! 


—because there are over 400 types and sizes of G-E Lamps for every 


phase of photography: picture-taking, production, reproduction, 


processing, or viewing! 


And every G-E Lamp meets the high manufacturing standards which 


have made General Electric quality control famous through the years. 


Demand G-E Lamps for your every photo need. They serve you better! 


Progress /s Our Most /mportant Prediect 


GENERAL @@ ELECTRIC 
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when the customer requests them. However, he does 
i make a practice of shooting black and white formal 
€ or * wedding pictures. 


In reply to the question: “What is your biggest 


& headache, or problem, when shooting stereo candids 
Be ye at weddings?’ he said, “Shifting from Type A to 
ee daylight when plunging up the aisle ahead of the 


bride and groom, and guessing the correct aperture 


. pee without taking a meter reading. Intense sunlight is 
ce ; r res- 
Faced with a difficult ey oe no problem, nor is shadow and cloudy weather. It's 


toration, many a photographer the in between that’s tough to reckon, especially in 
passes up what would have been a hurry.” 

a profitable order. Much worse, a In the commercial field his stereo work has 

probable customer for his regular included houses, kitchens, heating and air conditioning 

work goes to some one else. installations, plastics, jewelry, furniture, and other 

subjects. However, | gather that most of his stereo 

Such jobs, as well as all types of income is derived from the sale of wedding informals. 

color work, such as miniatures, oil When asked what advice he had to offer to 

paintings, sketches and the like, are other professionals who are newcomers to stereo (and 

our specialty. Our low prices make | think the same advice is applicable to all of us), 

possible mark-ups of 100% up. his reply was an emphatic admonition to “be nice 

to people.” As a further explanation, “Be obliging 

and pleasant and eager to help folks make a success 

Instead of closing your door to dollars, of whatever you’re taking pictures of, and it won't 

write for our new illustrated price list make too much difference whether or not you can 
and see what you are missing. take pictures.” 

That last statement brings to mind an incident that 

occurred in our family before | took up photography. 

THE WALTER GAEHLER co. My sister in law hired a big name studio in Chicago 

510 S. Clinton St. Syracuse 2, N. Y. | to take her wedding informals. She still likes to talk 

about her fine pictures even though four of the shots 

are double exposures. Sure, she knows they‘re double 

exposures, but the photographer and receptionist were 





PERSONALIZED INSTRUCTIONS IN so apologetic about the mistake and said that her 
eLIGHTING wedding day was almost as exciting for them as it 
e RETOUCHING was for her, a point she could understand, that she 
e COLORING | came away from the studio satisfied. 


If your business needs that ‘‘shot in the arm treat- 

Ss is a |  @ ] @ ] L ment,” perhaps an honest self analysis of your working 

4 appearance and behavior with respect to public rela- 

of Professional Photography | tions will provide the answer. An attractive studio in 

Intensive one-week courses planned for the average keeping with today’s decorating tastes, plus an agree- 

studio owner or employee. Basic fundamentals plus able, friendly personality will offset many photo- 
advanced training, not theory but practical work graphic inadequacies. 

under actual studio conditions. In bringing this month’s story to your attention, 

The school of individual instruction in limited classes. the photographer has requested | withhold his studio 


Ilustrated catalog mailed on request. name and location, and prefers no listing of his 
MA A ana a : i MI Ss ry re] URI Prices. | hope the latter omission will not spoil the 
hunting for those who take exception to my practice 

of quoting the prices charged by various photo- 
graphers. Any professional worthy of the classification 
THE STUDIO OF TOMORROW should know that no two assignments or customer 
WILL BE EQUIPPED WITH demands are likely to be the same. Therefore, the 


NICHOLS BABY POSER prices that seem satisfactory to one photographer under 

out vous, sonaY tt | circumstances known only to him may appear out of 

The simplicity of photographing baby makes it a pleasure. line to another. However, by adjusting the price yard- 
Don't irritate baby fiddling with strings, belts, buckles and sticks that are told to me by professionals, | hope to 
gadgets. Speed the job in SECONDS. Baby stays PUT, . : : + 
surely, safely, and comfortably. It’s self adjustable and answer in kind the reader questions about pricing 
transparent. Does not show in print. Acclaimed by world stereo. Let me have your own stereo experiences. A 
a, —, eon te ue dee se column like this is only valuable to the extent that it 
325 pai Street Bristol, Pa passes on the solutions of others to their problems — 


which may be the same as yours. 
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E. 1. du Pont de Nemours 
& Co. (Inc.), Photo 
Products Department, 


Wilmington 98, Del. 
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BETTER THINGS FOR 
BETTER LIVING 
+++ THROUGH CHEMISTRY 


Some Thoughts on Subjects and Sittings 


By Walter Sheffer, M. Photog., Executive Secretary P. A. of Wisconsin 


( Note: This article was excerpted from 
a letter Mr. Sheffer wrote in response to 
a query on how he makes a sitting.) 
I have a great curiosity about life and 
usually discuss the sitter’s vocation 
while lighting and shooting. A talent 
for bluffing my way through conversa 
tions on most subjects is helpful, and | 
count on the newspapers to keep me 
up on everything. from fashions to 
Wall Street 
I love children 
and it is no 
trouble for me to 
make a fuss over 
them as I would 
do even if I knew 
it weren't making 
an impression on 
the parents 


a AA is which, of course 


: it does 
Walter Sheffer I usually try to 


shoot right after 

the subject has stopped talking —for 
then he is relaxed. I can’t always foo! 
him when I'm tripping the shutter, but 
I try not to make a big fuss about 
exactly when I'm going to take the 
picture. There doesn't seem to bea 
magic formula for posing or lighting 
I usually turn on a key spot, and as 
the sitter moves around, I try to deter 
mine what is the best angle and best 
possible lighting. Maybe camera room 
techniques come easy with some pho 
tographers, but if I'm going to do my 
best, some perspiration must be shed 
on my part. I find that my best shots 
usually come near the end of the sit 
ting after all angles and lighting possi 
bilities have been explored. I’m 
becoming more and more reluctant to 
just start shooting on a stock pose and 
lighting arrangement —it's a waste of 
my materials and time. With all can 
dor, I must confess that some of my 
best prints have been accidents—a 
changed pose with a quick glance into 
the ground glass and no change in the 
lighting 

Since the Karsh exhibit in Mil 
waukee two years ago, I've become 
convinced that men can be sold strong 
cross-lighted portraits. I had made 
many of my friends that way ever 
since I got into photography, but was 
always discouraged by fellow workers 
who felt men were more vain than 
women and still wanted to look like 
beardless college youths. When I’m 
shooting a man, I usually tell him 
what I’m doing and try to approach 
his vanity from the character angle 
and it usually works. Strangely 
enough, it is much easier to get a good 
print of a man in this way than using 
the “old master’s” technique 


Sharp Lenses for Men, 
Soft Lenses for Women 


I prefer to use sharp lenses on men and 
soft lenses on women and children be 
cause the former are firm (or should 
be) and the latter, delicate. It seems 
to me that when I read Plato’s Repub 
lic. old Socrates decided virtue was 
different in separate things—the virtue 
of the helmsman was a sharp eye and 
level head and that of the plowman 
was to have a steady hand, etc. The 
end product is important in any art 
and I don’t believe you can interpret 
all life in the same manner as though 
we were all “leaves of grass. 

I believe I can only succeed in pho 
tography if I use the best. I use no film 
smaller than 5 x 7—it makes for much 
better quality and gives me a chance 
for an exhibition print on every shot 
I use mazda lights because it is still 
not possible to control speedlight high 
lights to within a quarter of an inch 

I like to use small sources of light for 
control reasons, and most of the lights 
in my studio are 200-watt spots. I use 
a modeling light with a household 
300-watt bulb in it for children and as 
a supplementary source for adults 
That is possible with the speed of 
Du Pont “Superior” Press Film, which 
seems to give even better results with 
a longer development. For most por 
traiture I do not agree with the old 
cliche that you should overexpose and 
underdevelop. A muddy print is the 
end result. I'd rather slightly under 
expose and overdevelop, to build up the 
extra density in the highlight that is 
necessary for a brilliant print 


Highlights Must Separate 
from Middle Tones 


Photographers have brought beautiful 
negatives to me and asked why they 
couldn't get a good print. The answer 
lies in that although the highlights 
were there on the negative, there 
wasn't a sharp enough gradation be 
tween them and the middle tone areas 
to show up on the prints. Prints which 
are viewed by reflected light lose some 
of the hundreds of gradations visible on 
film. “Superior” Press has what I'm 
looking for in a film—excellent shadow 
detail with unblocked highlights and 
the speed that makes it possible to use 
a minimum of light. I don't use a fill 
light as a rule 
flector 


just an aluminum re 
it doesn't kill the highlights 
and it’s easy to use and is more com 
fortable to the customer's eyes 

I think it is a prime requisite of a 
good photographer to have an open 
mind. I'm not by nature a very artistic 
fellow, and if I had to depend on 
manual dexterity to make a living, I'd 
be a pretty poor boy. But I do think 
that many good things that have been 
done—like Einstein's theory of rela 
tivity —have been the product of a 
mind trained in the field and then 
ready to grasp at the solution when 
the moment of insight comes. Even 
though there is some element of 
chance in these things, it takes the 
curious mind to bring about the acci 
dent in the first place 

This may all sound a bit pretentious 
but the point I'm trying to make is 
that I'm glad photography came along 

else I'd still be school teac hing 


over» 
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BETTER THINGS FOR 
BETTER LIVING 
+++ THROUGH CHEMISTRY 


PROFESSIONAL 
PHOTOGRAPHERS 


“BOY, THAT FILM IS WONDERFUL!” 
SAYS ILLINOIS PRESS PHOTOGRAPHER 


That new Du Pont “Superior” Press 
is really making a hit with the news 


paper photographers. Just to prove the 
point, here's a letter we received from 
Chuck” Scott, top-notch photographer 
on the Champaign-Urbana (Illinois) 
Courier 





Charles L. “Chuck” Scott, prize-winning 


photographer on the Champaign-Urbana 
(Illinois) Courier. 


Man—that new film of yours is hot! 
The package got here this morning and 
I loaded up right away. I wanted to 
compare its speed to our regular film 
so I loaded my holders one regular 
one ‘Superior Press, etc. I shot my 
afternoon assignments this way—and 
what a difference. I'm sending along a 
quick print made off your new film 
I shot this with three #6 focal plane 
bulbs —one on the camera— 18 feet 
from the subject —and with one on 
either side to the rear on extensions 
The exposure: f 11, 1/1000 

‘I shot two of these—one on our 
regular film and the other on your stuff 
The regular negative was flat —this 
one is just right. I printed it in a hurry 
with a #8 filter on ‘Varigam’ variable 
contrast photographic paper. Probably 
could print the dry neg on ‘Varigam’ 
without filter 

Incidentally, I developed this in a 
bottle of developer that has been sit 
ting around a long time I souped it 
6 minutes at 68 degrees in a soup that 
is partially shot 

Boy, that film is wonderful! 

“Sincerely, Chuck.” 

If you're not using new Du Pont 

Superior” Press, you've got a whale 
of a surprise in store for you. Try it 
soon' 








MAKING SILK SCREEN STENCILS 
A PROFITABLE STUDIO SIDELINE 


Next time you're in the shop that 
makes the posters and advertising dis 
plays in your town, check with the boss 
and see if he works with the silk screen 
process. If he does, there's a 
chance you'll be able to make him a 
customer of vours. Here’s why 

Silk screen prints are made by for« 
ing ink through a stencil laid over a 
tightly stretched silk screen. Stencils 
can be hand-cut by an artist, or (here's 
where you come in) they can be made 
photographically 

Many small silk screen shops shy 
away from photographic stencil-mak 
ing because this technique requires a 
darkroom and often a camera—a big 
outlay for a small shop. But it’s a 
snap for a photographer who's already 
got the lab and equipment. Artwork 
is shot like any other copy job, but on 
a special film (Du Pont Screen Process 
Film) and developed by a simple two 
solution process in any darkroom. The 
film can be exposed in any 8 x 10 cam 
era, or by contact or projection 

If your silk screen printer wants to 
make these stencils but isn't equipped 
to do so, you're just the man he needs 
Du Pont makes the Screen Process 
Film and chemicals vou ll need 

Like more information on the process 
itself? Just write to the nearest Du 
Pont District Office 


good 





Exposing Du Pont Screen Process Film with 
an enlarger is as simple as making a print. 





E. !. du Pont de Nemours 
& Co. (Inc.), Photo 


Products Department, 


Wilmington 98, Del. 





You might be 
surprised at the 
amount of indus 
trial photography 
that’s just lying 
around and wait 
ing for the studio 
operator who's 
willing to go after 
it. I've been mak 
ing a lot of calls 


lately, and here 
are some of the 
new jobs I've 





taken on this fall 

First off, I'm 
doing badge photographs of all the 
workers at the new electronics plant in 
town. They're on government work 
now, and | figured that they'd be need 
ing identification photos. It'll take me 
a day to do all the shooting, and the 
finished job will be quite a money 
maker 

Salesmen at three of the local man 
ufacturing plants will be carrying 
photos instead of samples this fall— 
and I’m making the photos. These are 
all big jobs with large print orders 
and it took a lot of selling to line them 
up. The firms had been sending their 
work out of town, but the convenience 
and speed of my local studio sold ‘em 
on giving the business to me 

One other new job will be making 
construction shots of the new canning 
plant that’s going up across the river 
Got in touch with the contractor on 
this job, and now I'm going down 
every two weeks and making a couple 
of dozen shots of the work in progress 
He uses the shots for his records, and 
to send to his client 

Fact is, the more of this industrial 
business I do, the better I like it. It’s 
a year ‘round proposition orders gen 
erally run large, and best of all, billing 
is easier and checks come in faster. It’s 
the kind of business we all like to do! 


E. |. du Pont de Nemours & Co. (Inc.) 
Photo Products Dept., Wilmington 98, Del. 


In Canada: Du Pont Company of Canada Limited 
Montreal 


DISTRICT OFFICES 
805 Peachtree Bldg 
140 Federal Street 
3289 N. California Ave 
1033 Union Commerce Bldg 
506 Tower Petroleum Bldg 
7051 Santa Monica Bivd 
248 West 18th Street 
225 South 15th Street 


Atlanta 5, Ga 
Boston 10, Mass 
Chicago 18, Ill 
Cleveland 14,0 
Dallas |, Texas 
Los Angeles 38, Calif 
New York 11, N.Y 
Philadelphia 2, Pa 
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Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Reports 
of meetings and conventions should include 
the program, attendance figures, names and 
full addresses of new officers, etc. Amnounce- 
ments of coming affairs must reach us before 
the 17th of the second month preceding the 
issue in which their publication is desired. 











MH Members of the Rhode Island Prof. Photog. Assn. 
spent Sunday, Aug. 15, as guests of the Cape Cod 
School at Hyannis Park, Hyannis, Mass. Some sat and 
relaxed on the beautiful school campus while enjoying 
refreshments; others availed themselves of the oppor- 
tunity to swim in Lewis Bay, which can be seen from 
the school building. Later a question and answer 





session was held and then William Gerdes, M.Photog., 
Dean of the school, presented a lighting demonstration. 
In the accompanying photograph of the group many 
of our readers will recognize Bill Gerdes at the right 
end of the front row. 


e Juiy 8-12 were the dates for the Western States 
Convention, sponsored by the Prof. Photog. Assn. of 
California and held in San Francisco, which brought 
out an attendance of 700. It was preceded by the 
“Leadership Training Program’ mentioned some months 
earlier in this column. Highlights of the big three 
days of program were Kenneth Carson, Hon.M.Photog., 
of Kodak; Ron Myron and Edris Morrison, presented by 


Floyd M. Roberts, 
Los Angeles, new 
president of the Pro- 
fessional Photogra- 
phers’ Association of 
California. 
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SMITH-VICTOR 
ADAPTA-LITES 


Shown: MODEL AP-12 


® Heavy duty 12” professional 

® 60° beam for movies or stills 

© Super-sturdy swivel 

® Reflectors nest for carrying 

@ 15’ cord with switch 

® For No. 2 or 500-watt lamp 

© Light meter quickly proves Smith- 
Victor Adapta-Lites give 





Ys more light 
\ $1.2 
¥ 
~ New ‘Super Stand 
+19" 
‘." Send for new catalog 


IT'S FREE! 
Formerly Jas. H. Smith & Sons Corp.) 


SMITH-VicTOR CORP. 


GRIFFITH, INDIANA 








PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING 
PRINTING, ENLARGING, COLORING, COPIES 
. . » @ finishing serivce at reasonable prices. Fine quality 
and fast dependable service known the country over. 


pi, OSBORNE LABORATORIES 


MIAMI BLDG. 505 ELM ST. CINCINNATI, OHIO 











Phot-O- Chrome 


“Sparkling Color’’ ‘Matte Finish’’ 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 13st Street 
Dept. P.P. Cleveland 5, Ohio 
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NEW FILM IDENTIFIER 





a | 
NO DARKROOM NEEDED 


with new Negative Identifier manufactured 
by Keith Camera Company. 
%& May be used on location or in studio. 
% Simple daylight operation. 
% Gets you out of the darkroom. 
% Gives positive identification. 
Three Sizes Available for Immediate Delivery 


4x5 $15.00 
5x7 $15.00 
5x7 (dual) $18.00 


Write directly to 


GARDEN & WILLIAMS 


3266 W. PICO BLYD., LOS ANGELES 19, CALIFORNIA 














2806 
flashes 
before 
battery 
failure 


During the 8th annual National Photo- 
graphic Show thousands witnessed the 
testing of a STROBOFLASH Unit. Results 
were conclusive in favor of STROBOFLASH 
superiority. THE TEST... starting with a 
fresh Battery . . . continuous flashing 
once each minute, 8 hours a day for six 
consecutive days for a total of 2806 
continuous flashes before battery failed 
. this means operating savings of 
400% and more over comparable elec- 
tronic flash units. 


STROBO' RESEARCH 


MILWAUKEE 16, WISCONSIN 
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Ansco; Kourken of Pasadena, Calif. (featured in our 
pages in November, 1952); Mrs. Emilie Romaine, San 
Francisco, Calif., and David Eisendrath of New York 
City. In the picture exhibit Max Munn Autrey, Holly- 
wood, Calif., took first and second awards for 
portraiture while Robert Nievera of Stockton, Calif., 
won the popular award. Floyd M. Roberts, Los Angeles, 
is the new pres.; Tom Jones, San Francisco, vice-pres.; 
Robert Mercure, San Jose, treas.; Rhora Snyder, Turlock, 
sec. Our good friend J. Edmund Watson of Los Angeles 
made the accompanying portrait of new pres. Roberts. 
The convention was a huge success in all respects, 
according to reports reaching us from many sources 
and, with every intention of setting new records next 
year, the date — July 8-12 — and place — Hotel 
Statler in Los Angeles — have already been set, with 
pres. Roberts and prog. chrm. Watson already working 
on plans. 


W Here's another industrial group getting under way: 
the Soc. of Photogs. in Industry, drawing its members 
from the great and growing industrial area within a 
radius of 100 miles from Houston, Texas. The initial 
get together was on July 21 in that city and, formally 
organized, it started off with 30 members. Temporarily 
in charge is a committee consisting of: Ross Sanddal, 
Hughes Tool Co., chrm.; Forrest Adrian, Shell Oil Co.; 
Michael O'Connell, Dow Chemical Co.; Samuel Davis, 
Sun Oil Co.; R. B. Jacobs, Humble Oil & Refining Co. 


? 


Permanent officers will be elected later. Those interested 
should write the organization, care of Mr. Sanddal, at 
6511 Beekman St., Houston 21. From left to right in 
the accompanying picture are Messrs. O'Connell, Davis, 
Sanddal and Jacobs. 


@ A total of 230 attended the 1954 convention of the 
Photog. Assn. of Nebraska, held in Omaha July 18-20. 
The new officers are Edward C. Swopes, Ord, pres.; 
Carl Landgren, Schuyler, vice-pres.; Al. Werthman, 
Hartington, sec.-treas. Retiring pres. Glen Worley, 
Alliance, was named chrm. of the board which includes, 
in addition to the officers, Alvin Duis, M.Photog., 
Sidney; Gordon Peterson, Auburn; Harry Skinner, 
Beatrice; Claude Constable, Omaha; Ed. Vieregg, Grand 
Island. M. Edwin Vaughn, Grand Island (already several 
times a winner in our own Blue Ribbon Contests) made 
a sweep with his entry of six portraits in the convention 
picture exhibit, taking five blue ribbons and one red 













The new revolutionary 


RITEWAY HOLDER! 


(a great buy at only $4.05!) 


HAILED BY THE PRESS! 


“We think they are excellent. In our tests, all 
were dropped on a concrete floor from a height 
of 6 ft. No damage resulted.” 

GEORGE DIXON, Boston Herald-Traveler 


“We subjected it to severe breakage tests which 
it survived . . . also to 140° steam heat for 10 
days without warping.” 

WILLIAM JOHNSON, Daily Oklahoman 
“The best holder anyone has manufactured up 


to this time.” 
WALLY DAVIS, Miami Daily News 





























WZ | Hoiver! nowwer 
* SIXTEEN WAYS BETTER! = |, & |nouen| nou 
| 1. Thinner for faster loading . . . less storage space wi er! es 
EASIER TO USE 2. Erasable tabs outside; provision for negative tabs inside a Se eee 
Fn EAS 3. Finger recess facilitates inserting and removing film oe) 
R ATE! 4. Flap folds completely for easier loading, longer hinge life ae 
e MORE ACCU 5. Anti-slip flap prevents film from shifting. . “ 
: 6. Non-static dark slides, with visual and touch signals < ll 2 
GGED! 7. Rigid aluminum core for perfect registration a 
@ MORE RUGSE— 8. Bonding film sheaths assure absolute accuracy wait eo 
. : 9. Formed septum rails hold film flat... a — — 
LETELY 10. Tough outer material retains tolerances indefinitely a | = 
MP. pee sdaaaiatalihd - 
e GHT! 11. Shock-resistant. Less vulnerable than wood or metal | 
LIGHT-TIGE 12. Welded in one piece. No rivets, joints or seams 28 | | 
13. Multiple step flap . . . positive light lock at hinged end wh as 
14. Spring-fingered light trap . . . pioneered by Graflex ra a aes 
15. External serrations prevent leakage of stray light. . si 
16. Solid color right through........... CR al 
BEFORE YOU BUY ANOTHER 4x5 HOLDER... SEE THE RITEWAY...AT YOUR GRAFLEX DEALER'S! “~~~ TUT TTT nnn nnn nnn nnn ’ 
; Graflex Inc., Dept. PP-104 ' 
} Rochester 8, New York ; 
os . Please send me details on RITEWAY ' 
50 ' FILM HOLDERS ; 
‘ i 1 ; 
oe ; Name - 
- ; Street : 
4 * ° ° ’ 
eee Winning } cin ! 
s s er 4 County or Zone State 
' s ? i I eee ee Oe ee ee Oe ' 
j 
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? 
Ub; Write for prices or send film: 
LILI OIL 7273 Santa Monica Boulevard 


we ook © Beek mi Dept. D, Hollywood 46, California 











Seruice te the Profession 


High grade enlargements for Portrait and Commercial 
Studios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 
color work on portraits, exquisite Miniatures. 

Attractive Pencil and Pastel Sketches from your negatives 
and photographs. 

Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 
equipment and an expertly trained staff of artists. 


Write for Price List. 


BLUM’S PHOTO ARTS 


1021 N. Wells St. Chicago 10, Ill. 











FILM HOLDERS REPAIRED 


AS GOOD AS NEW- 
SAVES YOU MONEY 
@ Our highly efficient production 
methods enables us to offer 
REPAIR CHARGE this service at relatively 
$1 oe) low cost 
° 1.50 @ Repair and 


Rebuild studio 
2 00 equipment 












@ For Sale: 


- SLIDES - NEW BELLOWS 
Sine. BEELIG aed R01 Tuy "RECONDITIONED HOLDERS 
packs FOR vicw CAMERAS. aso. @ NEW IMPROVED FILM HOLDERS 
SPECIAL VIEW CAMERAS 11x14-$22.00 12x20-$30.00 
PRICES ; i 
+ F.0.8. FACTORY # 


[perenne ee Tre Soot 


NEW MAMMOUTH CATALOGE 


(304 Pages) 


NEW GOODS - NEW PRICES 


We regret that due to the high costs, approximately $1.25 for 
printing and mailing, we can not distribute this catalogue as 
freely as we would wish. 


Send us 50 cents (stamps, money order or check) and a copy 
will be mailed to you promptly. 


If you send us an order amounting to $5.00 or more, the 
catalogue will be sent you free. 


Send for Free Copy of our Monthly Magazine SNAP SHOTS. 
Mail Orders Promptly Filled 


GEO. INC. 


Hoffman Professional Camera Repair Se 
269 Ellery St. + Bklyn 6, N. 








57 East 9th Street New York 3, N. Y. 


MORE ATTRACTION MEANS MORE SALES 


Display your photos or products in 


POBLOCKI Weatherproof Display Cases 


For information write 


Poblocki and Sons Company 


2159 S. Kinnickinnic Avenue 
Milwaukee, Wisconsin 
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and accordingly was awarded a plaque for being the 
best photographer in the show. In the accompanying 
photograph Mr. Vaughn (on the right) accepts it from 
ret. pres. Worley. On the program were L. A. Tompsett, 
M.Photog., South Bend, Ind.; Josef Schneider, New 
York City; Fred Smith, M.Photog., Denison, lowa; Lyle 
B. Tyler, M.Photog., Newton, lowa; Miss Kay Isaacson, 
Algona, lowa; Miss Ruth Simkins, Worthington, Minn.; 
Kenneth Carson, Hon.M.Photog., of Kodak, and Tony 
Wichers, M.Photog., Topeka. 


M Edward Grayson Sherlock was the honored guest 
of the Detroit (Mich.) Port. Photog. Assn. at their 
Annual Awards Banquet, held early in August. In 
recognition of his status as dean of photographers in 
the Detroit area, Mr. Sherlock was presented with a 
trophy to mark his many years of outstanding service 






A ‘ i ’ 

to the profession. Here, in the accompanying illustra- 
tion and from left to right, are Joe Arella, pres.; Mrs. 
Sherlock, Mr. Sherlock, Bill Williams doing the honors, 
and Bud Haynes, retiring pres. 


W@ The July meeting of the Prof. Photogs. Assn. of 
Southern California took place on the 27th in Holly- 
wood, with pres. Max Munn Autrey in the chair. 
Speaker and demonstrator of the evening was Miss 
Dorothy Preble, often referred to as the dean of 
modeling in the Los Angeles area. With the assistance 
of two of her models she discussed and demonstrated 
many valuable tips with respect to their correct posing 
and lighting. In the monthly print competition ribbons 


were awarded as follows: Portrait — 1) Simon 
Silverman; 2) Max Munn Autrey; 3) Danny Rouzer; 
Commercial — 1) Ralph Morris; 2) Clara Faulkner; 3) 


Judson Hawthorne. No August meeting was scheduled. 
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are a snap 


Many prize-winning photographers 
will tell you, ‘It's a good feeling... 
knowing you have Mallinckrodt 
chemicals in your darkroom.” 


THE REASONS ARE 
MIGHTY PRACTICAL: 


They bring out in your negatives and 
prints the same crisp contrast, the 
same delicate shadow detail, every 
tone you see in your view finder. And 
consistent performance, batch after 
batch, is assured. 


READY MIXED 


—save time and bother 


Pictone — the universal developer 


for papers and press type film— 
makes any effect more effective. 


diffix® iightning-fost liquid fixer... 
3 to 4 times faster than regular hypo 
for film... lasts 12 to 2 times 
longer. Conveniently packaged, just 
add water. 


READY TO MIX CHEMICALS 
—for your special formulas 


Acid Acetic ® Alum Chrome Potassium 
Hydroquinone @ Hyporice® © Pictol® 
Potassium Bromide © Sodium Carbonate 
Sodium Sulfite... 

and an extensive line to fill all your 
needs. 


re Iallinckrodt, 





MALLINCKRODT CHEMICAL WORKS 
Mallinckrodt St., St. Louis 7, Mo. 72 Gold St., New York 8, N.Y 


CHICAGO » CINCINNATI © CLEVELAND + LOS ANGELES « MONTREAL + PHILADELPHIA + SAN FRANCISCO 
Manufacturers of Medicinal, Photographic, Analytical avd Industrial Fine Chemicals 


Write for your free 1954 catalog of Mallinckrodt Photo Chemicals today! 
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EXTRA PROFITS FROM 
CHRISTMAS BUSINESS!!! 
Will you get YOUR SHARE? 


COPY WORK - MINIATURES 


your cost on this type work. 





RESTORATIONS - OIL PORTRAITS 


Your PROFIT will be from 100% to 200% (and more) of 


ORDERS for CHRISTMAS DELIVERY accepted as late as Dec. 4. 


Write for information and price list today. 


SUCCESS PORTRAIT COMPANY ols! McCALLIE AVENUE 





HATTANOOGA, TENNESSEE 








W@ Apparently it gets hot in New England, too, if we 
are to judge by the summery costumes worn by the 
members of the exec. com. and advisory council of the 
New England Photog. Assn., when they met early in 
August at the home of Eddie Byrd in Malden, Mass., 
to prepare final plans for their 1954 convention. In 
the accompanying group we have, from left to right: 








front row — Norman Porter, 2nd vice-pres., Rutland, 
Vt.; Clyde Adams, Ist vice-pres., North Vassalboro, 
Maine; Romeo Brisebois, pres., Fitchburg, Mass.; Phillip 
McKeen, M.Photog., past pres., Haverhill, Mass.; Elizabeth 
Richardson, treas., Newport, R. |.; second row — Fred 
E. Hinds, Mass. vice-pres., Ipswich; Rene Dugas, Conn. 


vice-pres., Taftville; William Perry, Maine vice-pres., 
Bangor; Merrill Smith, R. |. vice-pres., Jamestown; Anton 
Hanania, sec., Newton, Mass.; third row — Thomas 
George, N. H. vice-pres., Manchester; Mr. Byrd, past 
pres.; Gates Carney of Du Pont; fourth row — Ed. 
Leslie of Sprague-Hathaway; Carleton H. LaPorte, 
M.Photog., vice-pres. (our own Portrait Critic), Worcester, 
Mass.; Theodore Ryan of Kodak. By the time this 
appears in print the convention will be over and we'll 
know how good a job they did. 


‘Tis Here, Maybe! 


The “gossip column’ of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others. 
We pay 50¢ for each item we can use, unless 
it’s publicity for yourself! 

















Wi Max Sauer of Montreal, P.Q., Canada, died suddenly 
on June 26 in hospital in that city at the comparatively 
early age of 42. Originally project photographer at the 
big Beauvharnais power development, he later estab- 


| lished a commercial studio in Montreal and had 


since become one of Canada’s best known and most 
versatile photographic illustrators, in color as well as 
monochrome. 





The FOTOMAT 








that 


NEW .. . AUTOMATIC, ENLARGING 
EXPOSURE CONTROL SYSTEM 


enables you to print continuously without stopping 
to make test prints. 


Just Aim the Head and Push the Button 


Electronically reads reflected light from printing paper Auto- 
matically makes correct exposure and turns off enlarger light. 


No meters to read — no calculations to make Automatically 
gives uniform prints regardless of skill of operator or density 
of negatives. May be used with any enlarger, light source, 


paper or easel. Only $286.50. Write 








2927 


FOTOMATIC CORP. 


N. Tibbs St. Indianapolis 44, Ind. 
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WANT SOME FROSTING FOR YOUR CAKE? 


@ Plain cake is good — but a little dull without the 
flavor zip of frosting. A lot of photographers are 
satisfied with plain cake — even though the frosting 





is easy to come by. For instance, are you selling all 





your customers on cloth backing? Seems too bad to 
| miss this EXTRA profit — the frosting for your cake 
— when it’s there for the asking. 

| You can make a profit selling Hollistonized 





prints. It’s a “by-product’’ profit — a plus profit. 
Holliston Photo-Cloth is easy to apply — becomes a 





part of the print. Has no odor, will not curl, fray, or 
stick to plates. Comes in handy standard sheet sizes 
or economical rolls — adhesive one or both sides. 


We 


THE HOLLISTON MILLS, INC."Sj255°° 


NEW YORK e PHILADELPHIA @ CHICAGO 








PAYS YOU 
AN EXTRA 
PROFIT 


HOLLISTON 
PHOTO-CLOTH 
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WE CAN TAKE ON A FEW 
MORE CUSTOMERS FOR 
KIER WALLET PRINTS 





School Photographers! If you'd like to offer wallet 
size prints — 2%2"x3¥2‘' — that reflect the qual- 
ity of your own portraits, contact Kier, now! For 
Fall, 1954, we still have capacity to handle this 
work for a few more discriminating photographers. 
Kier works from your negative — and makes a 
contact print . . . hand-developed, individually 
inspected . . . just like you’d do it yourself! And 
you can deliver professional portraits — at a 
cost to you of only 3c each, minimum of 20 
from a negative. Minimum order 100 prints. Sure 
we'll work from a print (glossy please) but then 
we must add a negative charge of 50c. And we'd 
still prefer to work from your negative! After all, 
no optical printer or copying device can do the 
job that contact can! 


KIER PHOTO SERVICE 


Dept. P.P. 
1265 West 2nd Street Cleveland 11, Ohio 













COLOR Processing—Prints 


24-hour service on EKTACHROME. 
High fidelity Dye Transfers for the 
professional since 1947. 


MEISEL 


eee PHOTO & COLOR 
2409 North Pearl St. 
Dallas, Texas SERVICE, INC. 





PORTRAIT FINISHING 


fast dependable service at reasonable prices 


DEVELOPING — PROOFING — RETOUCHING 
PRINTING — ENLARGING — COLORING — COPIES 


Send Negative for FREE SAMPLE of WORK QUALITY. 


write for price list todayl 
FARABEE’S LABORATORIES 


118 24th St. Newport News, Va. 
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M@ w. W. Albersheim, owner of the Gilbert Studio, 
Silver Spring, Md., is justly happy over the fact that 
his business has been going so well that recently he 
moved from a second floor location to a new one 
where he not only has ground floor advantages but is 
occupying the entire building. This has made possible 
the addition of a complete photo supply department 
so that his establishment is now the Gilbert Studio & 
Camera Center. 


Mi Speaking of photographers and their hobbies, which 
we do from time to time when we discover a new 
avocation, Carl Julien, studio owner of Greenwood, 
S. C., spends his spare time making authentic repro- 
ductions of American furniture. Of course “do it 
yourself” carpentry isn’t so rare but Mr. Julien is using 
for his material the 100 year old pine pews from a 
church at nearby Cokesburg which was torn down two 
years ago, at which time he salvaged the century old 
benches. He figures that the original trees were 200 
years old when they were cut down and made into 
pews in 1837. 


B if you have been urged to give up smoking and 
have been at a loss to explain why you can’t stop 
that bad but pleasant habit, you might try the 
argument which a Milwaukee (Wis.) press photographer 
offered in rebutting his doctor's orders. “I can’t give 
up smoking,” he insisted, “Il have to see that the 
ventilators in the darkroom are working.” 


Mi This comes to us by way of Editor & Publisher, 
quoted by them from Art Buchwald’s column in the 
New York (N. Y.) Herald Tribune. It seems that Art 
overheard this conversation by two of Life’s famed 
cameramen. “I was walking in the Bois de Boulogne,” 
said Dimitri Kessel to Tom MacAvoy, “when | saw a 
bundle of rags on a park bench. Walking over | 
discovered it was a woman. When | spoke to her she 
said she had once been a countess, one of the most 
beautiful women in Paris, but having lost all her money 
now had to sleep on a bench on the streets.” “The 
poor thing!” said MacAvoy, “What did you give her?” 
“Well,” replied Kessel, “it was a sunny day so | gave 
her F/11 at 100.” 


B with respect to one of our Honorable Mention prints 
which appeared on page 39 of our July issue, Mrs. 
Marga Kassimir of New York City writes: “Being a 
photographer, and a musician's wife, has made me 
rather critical of all publicity stills, having shot quite a 
lot of them myself. When a violinist goes to a photo- 
grapher he not only wants his own picture taken but 
that of his instrument, of which he is usually very 
proud. While he is playing it, its looks are not too 
important because it is not the looks that produce the 
sound, but when he takes it to the photographer then, 
suddenly, the grain of the wood, the shape of the 
neck, become most important. In Mr. Melvin’s portrait 
the violin is just a shape and the frog of the bow is 
washed out, or rather blackened out, while the music 
he holds in his hand is too vivid. Yet, since the violin 
is part of the composition — a good composition at 





























control depth 
od Sharpness 


with the 


RODENSTOCEHE 


IMAGON 


DEPTH-IMAGE LENS 





Photographers often find the harsh rendering of anastigmat lenses 
unpleasant, and out of keeping with the desired mood of a picture. Many 
devices have been employed to overcome this difficulty. But in most in- 
stances, the results have been unpredictable and unreliable. 

The IMAGON is furnished with three control grids. Each provides 
a different degree of diffusion. Lens apertures (marked H) indicate max- 
imum lens speed with largest grid. Supplied with lens hood and filter. 

The Rodenstock IMAGON preserves the subtle warmth and shimmer 
of sunshine, without destroying definition. It creates the illusion of three- 
dimensional depth. It is an extremely useful lens in portraiture, in pic- 
torial, and in modern illustration and fashion photography. Its effect is 
as desirable in color as it is in black and white. 


In Compound Shutters (X-Synchro) —H5.8 
Neg. Size List Price 











200mm (8B) eee ne 4x 5 $153.00 
250mm (10) oon 5x 7 168.00 
300mm (12”)........... aoa 8x10 195.00 
In barrel —H5.8 

360mm (14). 8x10 138.00 
420mm (1612). erica dee we 10x 12 163.50 


480mm (19). 11x14 198.00 


Also available in 120mm 

(434") H4.5, in mounts for 

Exakta, Korelle, Primarflex, 
and Hasselblad cameras. 

132.00 

For complete details write: 


KLING PHOTO CORP. 
235 Fourth Ave., 
New York 3, N. Y. 
7303 Melrose Ave., 
Los Angeles 46, Calif. 
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BLUE RIBBON 
CONTEST RULES 


IN EVERY ISSUE we publish one or more excep- 
tionally good photographs by our readers. 


THE BEST IS featured like the Blue Ribbon Photo- 
graph in this issue so that, if he wishes, the 
maker may secure added publicity by displaying 
the original and the Blue Ribbon reproduction. 


RECOGNIZING that our readers — professional 
photographers — are not in business merely to 
make pretty pictures, EVERY PHOTOGRAPH 
ENTERED in this contest must be from a negative 
from which one or more prints were actually 
sold to a customer, or, if entered by an industrial 
photographer, actually used by his employers in 
the furtherance of their business. 


WE PAY $25.00 cash for each photograph select- 
ed and $10.00 cash each for any Honorable 
Mentions the judges, in their discretion, may 
award. Winning photographs are returned and 
the makers retain all other rights to their use 
or future sale. 


THESE SIMPLE RULES must be followed: 

1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 

. No one may submit more than three photo- 
graphs in any one Contest. 

. Entries must not 
exhibited before. 


. Entries must be monochrome (black-and-white 
or toned), 8x10 or larger, unmounted and 
mailed flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 


have been published or 


. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 

. Entrant’s full name and address must appear 
on back of each photograph. 

. Blue Ribbon winners may not compete again 
for 12 months; Honorable Mention winners 
are urged to try again. 

. Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


SIXTEENTH CONTEST 
CLOSING DATE is December 15, 1954 


FROM ENTRIES RECEIVED between September 16, 
1954, and December 15, 1954, the judges will 
select Blue Ribbon Photographs for February, 
March and April, 1955. 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging. 


LET’S HAVE YOUR ENTRY 
— Now! 


Photographer 
October - 1954 





| available 





that — should some effort not 
render it more accurately?” 


have been made to 
Mrs. Kassimir certainly has 
a point and one which probably would escape most 
portraitists. To a photographer a 
instrument is part of a composition and 
somewhat subdued in order not to detract 
artist. Assuming the artist did want his 
featured a photographer would normally expect the 
artist to say so. However, readers might keep 
this in mind and, when next faced with a musician as 
a sitter, ask about his instrument and, if it is specially 
valuable or he seems unduly proud of it, play it up 
accordingly. 


other 
should be 
the 
instrument 


violin or 


from 


well 


WE We are asked to announce that the 19th Rochester 
International Salon of Photography will be held from 
March 4 through 27 at the Memorial Art Gallery, with 
February 4 the closing date. Medals are awarded 
Prints may be entered in either monochrome or color, 
also 2x2 and stereo color This 
brought in 6,178 entries. For entry forms 
Robert H. Kleinschmidt, Exhibits Director, 41 
Crescent, Rochester 17, N. Y 


slides year’s Salon 
write to 


Parkside 


| M The Lincoln Camera Club of England will hold its 
28th Annual lIaternational Exhibition of Photography at 


the Usher Art Gallery from December 4 to January 2. 
Closing date is November 6. For entry forms write to 
Thomas West, 259 Wragby Road, Lincoln, England. 


Wl The assets of the bankrupt Busch Camera Corporation 


of Chicago, IIl., makers of a press camera and importers 
of a stereo camera, have been bought by Joe Price, 


| president of Chicago’s International Camera Corpora- 
| tion, and a group of associates. 


They plan to operate 
the solely for repairs and services, including 
stereo film mounting, on all Busch products, but will 


firm 


| definitely not attempt to revive the camera manufac- 
| turing end of the business. Instead, the tools and dies 


necessary for making Busch cameras will be made 


to qualified manufacturers. 


@ William Gerdes, M.Photog., recently appointed Dean 
of the Cape Cod School of Photography, Hyannis Park, 
Hyannis, Mass., writes that the school is coming along 
very well and should, in his opinion, 


have special 


| appeal to professionals, for whom special courses will 


be held at times when he can give them his entire 
personal attention. It is not necessary to take the 
complete course; instead the photographer can select 
any special phase in which he is interested or feels 
he needs improvement, and specialize on that. 


@ James Doolittle, native of Connecticut but a photo 
grapher in Los Angeles, Calif., for the past 40 years, 
died at his home there on August 10, at the age of 65 


@ The 17th Annual Springfield International Salon of 
Photography and 3rd Annual Color Slide Competition 
will be held at the George Walter Vincent Smith Art 
Museum, Springfield, Mass., from January 5 through 25, 
the closing date being December 1. Entry forms may 
be obtained from the Salon Secretary at the Museum. 





i t@td'6) 9 your shop capacity. ..do a better retouching job... 
with the ADAMS RETOUCHING MACHINE 


For faster, smoother, better re- 
touching, the Adams Retouch- 
ing Machine is the answer. 
You can increase the retouch- 
ing capacity of your shop up 
to double in just a few days— 
and give better service on 
your prints. 
Here are some of the features that 
make the Adams Retouching Machine 
a profit-maker everywhere it is used: 
© Fastest, smoothest retouching 
or etching, even for beginners 
® Oscillation confined to nega- 
tive carrier only 


@No diffusion necessary on 
For the fourth straight year, the famous Winona School enlargements 
chooses Adams Retouching Machines for its classes. Above 4 
Mr. Al Rippe, well-known photographer of Watertown, Wisc., ® Smooth, horizontal movement 
instructs a Winona class in the use of the Adams Machine. —no stipple 
Thousands of enthusiastic owners have turned retouch- Order 2 oz. bottle of the new Adams 
ing losses to profits—and so can you! Investigate the Retouching Fluid with non-spill dis- 
Adams Retouching Machine today! Write for free penser top...$1.25 postpaid any- 
folder. where in U. S. 


ADAMS MAGIC-CROPPER 


Adams Retouching Machine Co. denver: coc. 4x5 or 5x7 proportions 


each $4.95, postpaid, cash with order 





...that Challenges Comparison 
...that insures HIGH average SALES 
..that guarantees the job Every Year 

...that brings you NEW Customers 


SCHOOL PACKET PHOTOS 


Here ts the Plan... 


Photographers have Wanted 


For MORE PROFITS with LESS EFFORT... 


You save costly darkroom work, cut out labor peaks, expensive 

equipment, stock of materials and overhead, yet make more profit. 
The ALLIED PLAN gives you the benefit of experienced and successful 
Professional photographers specializing in school photography. The 9 
different Photo Packet Plans, enable you to meet local or itinerant 
competition, and still make a liberal profit. But of equal importance, 
is the ALLIED Superior QUALITY finishing, insures that you hold your 

old customers and invites recommendations to new customers. 

Right NOW is the time to get started. Get complete information and 
the brochure on the ALLIED PLAN. Your Allied Franchise gives you 

protected territory at no extra cost. Compare quality, price and service. 

DON'T DELAY...WRITE TODAY 


Allied Pesdent,~ CHRISTOPHER A. MINTON, All: OFESSIONAL PHOTOGRAPHERS ING 
presents 9 Sales Tested School Photo Packet Plans ACC 4000 STATE ROAD DREXEL HILL, PA 
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OPPAMAILER 


e CONSERVES 
MAILING WEIGHT 
AND COSTS 
® SAVES 


PACKAGING TIME 
AND COSTS 
Rigid, heavy corrugated construction 
ASSURES SAFE DELIVERY OF «ee 
Photographs 
Artwork 
Drawings 
Photostats 
Presentations 
Available in a wide choice of 
stock sizes. 
Write for samples and prices. 


PAPER PRODUCTS CO., INC. 
Manufacturers 


2425 S. Rockwell St., Chicago 8, III. 


THE REVOLUTIONARY, NEW 











CLARKE Borderless Easel 


Saves Time — Saves Money — Saves Paper 


Want to cut your darkroom production time more than 
20%? Here’s how. Use the new CLARKE Borderless 
Easel. Gives you the borderless prints that are perfect 
in every respect. it’s FAST, POSITIVE, UNBREAK- 
ABLE—No Adhesive, No Glass. True registration with 
one hand operation. Four OFF-CENTER rubber pegs 
hold paper firmly asd allow for variation in paper size. 
Once you use the CLARKE Borderless Easel you'll say 
“Why didn’t someone think of this before?” 


314x5....$3.00 5x7....$4.00 8x10....$5.00 11x14...$6.00 
All Four Sizes for Only $15.00 
Send Check or Money Order 


CLARKE COMPANY, INC. 


P. O. BOX 2123 ROANOKE, VIRGINIA 
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Where addresses are not given, a postcard re- 
quest will bring them to you promptly. 

NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers or 
distributors. 














The new 4x5 Automega D-3 
enlarger. 


: Simmon Brothers, Inc., 30-28 Starr Ave., Long Island 
City 1, N. Y. announce new Autofocus 4x5 Automega D-3 
Enlarger, companion to earlier manual focusing D-2 but per- 
mitting operator to shift from one size print to another with 
positive assurance of sharp, brilliant results For negatives 
from 35mm to 4x5. Accuracy is assured through matching of 
lens, lens mount and tracks at factory, new feature of tracks 
for D-3 being ‘‘floating action.’’ Accepts lenses from 2” to 
6%" focal length, enlarges to 18x, or to giant sizes by 
reversing instrument and projecting on floor. May be equipped 
with condensers or fluorescent Omegalite, either being quickly 
and easily interchanged. Rapid shift glass filmholder keeps 
negative perfectly flat, springs open automatically when with- 
drawn. With condenser lamphouse height is 552", weight 48 
pounds; with Omegalite height is 45%.” and weight 44 pounds. 
Baseboard is 18x26. Condenser model costs $207.50 (with 
Colorhead $217.50); Omegalite model costs $197.50, which 
prices do not include lens, lens mount or tracks which run 
from $36.00 to $72.00 per set depending on focal length 
(Illustrated) 


Hi-Mark Company is making simplified sets of credit 
forms available to studio owners and photographic dealers, 
believing that great expansion of volume in the sale of 
photographs and supplies is possible to those willing to 
cultivate the credit field. The forms, individually imprinted 
with name and address of studio or store, include: 1) credit 
application and contract; 2) ledger and collection card; 3) 
customer payment book Details and sample forms will be 
sent on request. 


Ansco, Binghamton, N. Y. offer to photo finishers, small 
as well as large, new Ansco Print Control Service which for 
only $48.00 yearly, includes following control functions: 1) 
New, simple processing controls; 2) New, accurate means of 
adjusting printer exposure; 3) Materials for testing efficiency 
of all steps in printing operation; 4) comprehensive Finisher 
Service Manual containing all necessary information on various 
test operations, how to use materials supplied, sample forms 
for setting up system. Also supplied are printer box, constant 
voitage transformer, year’s supply of various types control 
papers, chemicals and processing and printing standards, and 
year’s supply of processing and printing record forms. This 
new service is natural sequel to Negative Control! Service 
inaugurated in April, 1953, also costing $48.00 yearly, and 
already in use by many photo finishing plants. For 


informa- 
tion on either write Ansco‘s Professional Sales Dept 

















PAYS FOR ITSELF 
IN ONE WEEK! 


THE QUICKIE printer 


ONLY $9990 


enue Production 
With Less W. ork! | 


Using 2%" and 32" 
makes prints 134x2'2, 


y 


22x32, 3\ax4r 


“ 
| 
| 





roll paper the QUICKIE | | 


or 3%x5 — dozens as easily as one. It's | 
only a matter of seconds to change the | 
paper mask and set the stop to vary picture | 


and border sizes as you like. 

ALL PRINTS uniform in tone. 
COMPACT — anyone can operate it. 
NO ASSORTING — all on one strip. 
REALLY FAST — one after another. 
AS NECESSARY AS YOUR ENLARGER! 


Invented and made by a professional 
for professionals. 


You NEED The QUICKIE | 


Ask Your Dealer or Write 


JOHNSON SPECIALTIES 


Grove City, Pennsylvania 


| 





Your Transparencies 
Can Be Profitable 


when used for 


te — 


NATURAL COLOR 


POST CARDS 


@ Uniformly Highest Quality 

®@ Lower Prices 

®@ Quicker Deliveries 

®@ Higher Commissions 

@ Genuine 12 Pt. Kromekote Used 

@ Rounded Corners If Desired 
(10c per M) 

@ Your Studio Name On Cards 





12,500 Cards 


Your Profit 














Or From Black & White Prints 
SILVERCRAFT POST CARDS 


(Black & White) 


ee Se .$30.00 
Your Profit / 


Choice Distributorships 
Still Available 


SEND FOR COMPLETE PRICE LIST 
AND SALES KIT 


>. 


PRES S58 iN Ceo 


Originators of the Natural Color Post Card 
and Leaders in This Field Since 1932 
Route 303A 
West Nyack, N. Y. 
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Calumet's new pro- 
fessional copy stand. 


. Calumet Mfg. Co. now offers Calumet Professional Copy 
Stand which reduces copying to minimum of simple operations. 
Consists of copy table, easel and camera platform. Easel and 
platform are instantly adjustable, giving operator complete 
control Camera platform has 10”x14" bed to accommodate 
any size camera. Table, 24x84", has demountable legs. 
(Illustrated) 


Willoughbys, 110 W. 32nd St., New York 1 have two 
new lenses especially designed and manufactured for Swedish 
Hasselblad camera models 1000F and 1600F. Novel combina- 
tion of thread and bayonet mount makes them quickly inter 
changeable with standard lenses, yet insures positive locking. 
One is 60mm F/5.6 Carl Zeiss Distagon wide angle for use 
wherever quarters are cramped. Lens, coated and color cor- 
rected, has six elements, covers 66 picture angle; focuses 
down to 20” from film plane; has preset diaphragm stops with 
half (or between) stops. Price $189.50 in leather case with 
adapter ring taking standard Ser. VII filters Second is 
250mm F/5.6 Zeiss Sonnar telephoto which focuses down to 8', 
is coated and color corrected, has stops from F/5.6 to F/45. 
Price, with case and adapter ring for Ser. VII filters, $299.50. 





lL. F. Deardorff & Sons, Inc., 11 S. Des Plaines St., 


we! 
Chicago 6, Ill. will send on request copy of their latest 
doubles your coverage! catalogue Deardorff Precision Cameras, describing in detail 








their new portrait cameras and stands, both studio and por- 


table outfits, as well as accessories Many new features that 
Now, as never before, you can be sure will modernize your equipment. 


of crisp, clear, border-to-border picture 


sharpness automatically, every as... . . « Ocean Photo Supply Co., Inc. are importing from Ger- 
easily capture ‘4x5 picture quality” many new 2/x2'/« Photina Reflex Camera, priced only $49.95 
on economical 120 film. plus $6.00 for case. Has automatic focusing; Prontor SVS 
Unlike any other camera, the remark- shutter with speeds from one to 1/300th second and bulb; 
able innovations of the all-new Omega 75mm F/3.5 coated Steinheil Cassar anastigmat lens; viewing 
120 follow through all the way on the lens (also coated) of equal speed; automatically opening focus- 
supenase sosolving Dower of crest mew | Sty", nit, tan_fndey, dete csr ermatin 
advances in camera optics. lens ie fine re depth of field prot = 
From its new magnifying rangefinder, 
more sensitive than the lens itself, to its . . « Krylon, Inc., specialists in spray coatings, offer new 
exclusive retractable pressure plate for Krylon Dulling Spray, of special importance to all studios doing 
unvarying film flatness, every feature is commercial work because it is tested, proven method for 
expressly designed to capture and hold | dulling highly glossed surfaces and reflections Eliminates 
vividly-sharp, beautifully-lifelike def- necessity for later photo-retouching and spotting; makes con- 
inition. | struction of diffusion ‘‘tents‘’ and similar gadgets unnecessary. 
At the same time, completely auto- ST aegleaea shennii Geituinn Gavan As cle 
matic resetting including actual change removed with soft cloth. Also handy for use on enter itd 
of flash bulbs, as much as doubles your where glossy finish is objectionable because, sprayed on, it 
ee the ened y nat- does not distort colors. Details on request. (Illustrated) 
ural “‘feel”’ of the all-new Omega 120 in 
your own hands... and get the full story 
on why it can mean so much to you. 





THE ALL-NEW 


makes sharper pictures sure and simple 


Created and manufactured by the makers of 
emege) “orld-famous Omega and Automega enlargers Petten's lntast: in. olestic RE 
For free folder write Dept. PRP-10 eae i “dolling’” ; winches 
SIMMON BROTHERS, INC. | spray. , 
30-28 STARR AVENUE, LONG ISLAND CITY 1,N.Y. (Turn to page 56) 


es 
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DEVOLITE-PEERLESS= 
PICTORIAL PHOTOGRAPHIC PAPERS 


CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Get our attractive prices for DWG & 
SWG cut sheets and rolls. 


POST CARD STOCK .. ... «xis. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 

















125 West 45» TUt7T TTm . . cmp 
Street : ges Be ed wee © pei 

















MODERNIZED 


lo serve 
you hotter i 
. < 


For three generations fine craftsmanship and superior quality have 
been an integral part of every Goerz photo lens. 


Imbued with the strong desire to continue making the world’s finest 
lenses, we have taken another step forward—new and larger produc- 
itelammcelell (hit-tame lam lah delete pam Gl PEE (-)'an Cold am @ EN) 10.4 tn A@) 000; ) tM Baa 


XS aa colt] ame (-Xo](-1 ame] ofol¥] mi ©1@) 1.04 Wal) oI Colole ha 


C.P. GOERZ AMERICAN OPTICAL COMPANY 


Office and Factory 
DOUGHTY BLVD., INWOOD, L. I. 96, NEW YORK 
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"Dear Charles," writes one of my long time subscribers right here in Ohio, 
"It was with interest that I read your July editorial concerning the so- 
called 'National Association of Photographers.’ One of their agents called 
on me and I spent about 30 minutes telling him off in a very nice way. Can 
you tell me why photographers continue to fall for the blandishments of 
every smooth talking salesman who comes along? 

"I also read and enjoyed your remarks under the heading of 'We Are Taken 
to Task' in that same issue. I agree with you fully that photographic prices 
must be flexible and that seldom can two photographers charge the same, not 
only because no two studios turn out work of identical quality but because 
all of them have different overhead expense. So long as I can keep my own 
overhead at a reaSonable figure I think the old rule of thumb you mentioned 
(figuring prices at five times the material cost) will still show a nice 
profit on any unusual job. I use it myself and I can still eat." 


I'll say he can! Over the years he has carefully invested the profits made 
by his studio and he can retire any time he feels like it with an income of 
$900 monthly for the rest of his life. 


"Now," going back to his letter, "for an actual example of a ‘cut price' 
photographer and what has happened to him (you mentioned two such commer- 
cial photographers in your article), let me tell you about the owner of a 
Studio directly across the street from me. Incidentally I trained him. For 
years, and until just recently, he has made four billfold size prints for 
$1.00, two 5x7's for $1.00 and his price for 8xl0's was $1.50. He has fin- 
ally, after much persuasion from me, raised his prices to eight billfolds, 
or three 5x7's or one 8x10 for $2.00, so that $2.00 is now his minimum price. 
I know almost any photographer of my acquaintance - and probably you your- 
self - would say it was impossible to remain in business at such prices. 

"I know him well and I say to you that he has in the last 13 years (not 
counting a stretch in the armed forces) accumulated between $40,000 and 
$60,000. As I write this he is touring the northwest. He closes his studio 
and goes to Florida, New York or wherever he pleases about three times a 
year. He has no help, no telephone, does no advertising, shows no proofs, 
uses no mountings and does very little retouching. Yet I have known him to 
make 97 sittings in one day. Think and say what you like; he is a business 
man. He has the cleanest place I ever saw and he keeps it that way. His 
production methods are 100% efficient. You and I both know that his is far 
from an isolated case so what is the use of anyone trying to tell photo- 
graphers what they should charge for their work?" 


I have quoted my friend's letter chiefly because it is interesting read- 
ing and certainly not with the idea that any reader might attempt to emu- 
late either the price structure or the methods followed by the man he de- 
scribes. It does go to prove that professional photography is still one of 
the most individualistic methods of making a living that there is, a busi- 
ness in which, to paraphrase an old saying, what is one man's meat is surely 
another man's poison. 
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“In Her Easter Bonnet,” taken 
with Photogenic speedlight 


PORTRATT URE 





M00 LU NO 


FORMULA FOR SMALL TOWN SUCCESS 
By Edwin A. Falk, Sr. 


| AM A PHOTOGRAPHER BY CHOICE, because | like to make pictures. It was in 1913 
that | started working with the camera and in 1921 | attended ‘‘Daddy’’ Lively’s 
Southern School of Photography at McMinnville, Tennessee, opening my first studio 
in the fall of that year. This mention of ‘‘Daddy’’ Lively may well ‘‘date’’ me to 
younger readers, for ‘“‘Daddy’’ has been dead a number of years and his school 
out of existence for an even longer period. Just the same there are quite a few 
of his alumni still around and | am sure all will agree he taught portraiture in a 
manner that has rarely been equalled since. 

| continued as a portrait photographer until about 1925 and then gradually 
worked into commercial and illustrative photography, making hundreds of shots for 
Better Homes and Gardens and Successful Farming magazines as well as for many 
midwestern manufacturers. From 1940 until 1945 | traveled as a demonstrator for 
one of the largest manufacturers of photographic materials, except for a period of 
Army service during World War Il. In 1945 | returned to studio work, chiefly due 
to physical reasons, and have since then limited my efforts almost solely to studio 
portraiture, serving only one or two commercial accounts. This brief summary of 
my photographic history is included here merely to indicate that | enjoy what is 


perhaps a rather more thoroughly rounded professional background than the average 
present day studio owner. Much of what | have to say in these pages is in the 
nature of advice to my brothers and sisters of the camera and | do want to empha- 
size at this point that any suggestions or recommendations | may make — and most 


“A different treat- 
ment in making a 
portrait of two young 
women.” All  com- 
ments with respect 
to the accompanying 
illustrations, we 
might add, are those 
of Mr. Falk. This was 
taken with Photo- 
genic incandescent 
equipment 


FALK STUDIO 








to - 


“These twins and their mother drove 80 miles to 
have us make their portraits.” Photogenic speed- 
lights were used. 


of them are directed to small town photo- 
graphers — are neither hastily considered 
nor solely my own; rather they are the result 
of long experience and personal contact 
with a wide range of other studio owners. 

The studio which is conducted by my 
wife, my partner and myself is located in 
Maryville, Missouri. Maryville is an average 
good, small town. We never have much of 
a boom at any time, but we are in what has 
been consistently a good trade area. Our 
town has little industry compared to many 
others and is mostly supported by the farm 
trade. One of our banks has been in busi- 
ness continuously for eighty-six years and 
the total deposits in our two banks are 
eighteen millions. There is a good college 
here and there are many fine homes. We 
don’t grow any millionaires but we do have 
a good, stable community. There is nothing 
unusual about this picture and many a reader 
is going to say to himself: ‘Well, that’s 
almost exactly my own situation.” 

For that very reason the three of us 
here in our studio feel vitally interested in 
the survival of the small town photographer. 
He is, and should be, as important a part 
of his local scene as any other local busi- 
ness man, but what disturbs us is that in 


FALK STUDIO 


“This group of a mother and her children, taken 
with Photogenic speedlights, has brought us much 


favorable comment.” 


the course of our travels and our work with 
many of them, we find that to much too 
great an extent they themselves do not 
realize just how and where they should fit 
into the overall economic picture. Perhaps | 
should explain that when | speak of ‘“‘work- 
ing’’ with other photographers | have refer- 
ence to the fact that for several years we 
have been conducting a photographic school 
in conjunction with our studio and have also 
conducted short photographic courses in a 
number of cities, all of these aimed chiefly 
at bettering the status of the small town 
studio owner. 

The following remarks, in all sincerity, 
are intended to help the small town photo- 
grapher. All three of us have visited numerous 
studios, ranging from very well operated 
establishments to those at quite the other 
extreme. Our observations and reactions to 
these situations should help those photo- 
graphers who possibly have not an equal 
opportunity to see for themselves exactly 
why other studios succeed and prosper, just 
barely get by, or eventually go out of busi- 
ness. Our only purpose here is to try and 
pass on some helpful thoughts. 

The small town photographer has many 
advantages over his brethren in the big 
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4 
cities, a statement based on our own exper- 
ience in both categories. Let us not ride on 
the thin ice of this advantage and become 
careless either in the operation of our studios 
or in the quality of the work we offer our 
customers. Creating fine work, and maintain- 
ing top level customer relations, can bring us 
a fullness of living that may well be envied 


of them, we must admit, even more so than 
photographs) but not essential. The essentials 
having been purchased, or allotted for in 
the budgets of our prospective customers, we 
must aim to get our fair share of the dollars 
that still remain to be spent. We must sharpen 
up our operations (and this does not mean 
resorting to illegitimate or 


unethical tactics 


FALK STUDIO 





‘For young women: a little tilt, a punchy light, a 
snappy print — resuit a satisfied customer.” Taken 
with Photogenic incandescents. Call this “glamour” 


— if you prefer 


“This portrait of a college president was used as a 
frontispiece for the year book. He himself assumed 
the pose of his hands, said to be very lifelike.” 


by the constantly pressured big city operator. 

No different than many other lines of 
business for the past fifteen or twenty years, 
photographers have not had to do too much 
selling. People have had money to spend 
and sales resistance has not been high. It 
is hardly necessary to remind most profes- 
sionals today that this happy condition has 
come to an end and all of us must remember 
that we are out after a portion of the 
“luxury’’ dollar. We are in competition not 
merely with the studio down the street but 
far more seriously with many other business 
men of our communities who have products 
to sell which, like ours, are desirable (some 


Photogenic speedlights. 


of any kind) or we shall cease to exist. | do 
not say this to scare the reader; it is plain 
common sense. All living costs are out of 
line and seem to be continuously on the 
increase, which leaves less and less to be 
spent for our particular services unless we 
start now to increase their desirability. 

It is my contention that too many studios 
have been riding along on the crest of the 
prosperity waves of past years, giving little 
thought to either the product or the service 
that they have been dispensing. One has only 
to look at the window displays of many 
studios to notice that every effort is being 
made to get by with an inferior grade of 





work. Quite aside from the question of photo- 
graphic quality, one will often see in a single 
window a number of portraits practically 
identical as to pose or including the same 
background or prop or other accessory, 
about the only difference being the sitters’ 
features and costumes. From the photo- 
graphic standpoint, while expressions may 


fifty five cents for a good job of retouching 
on a 3x5 negative. Right there is the answer 
to one problem that is voiced by many 
photographers: their difficulty in finding good 
retouchers. Good retouching takes time and 
retouchers who are expected to support 
themselves cannot afford to do good work 
at such rates of pay. They have no choice 


FALK STUDIO 


“The mother of the twins already shown. Her dress 
and hairdo called for a ‘modern’ lighting. We try 
to light our sitters appropriately.” Photogenic 
incandescents. 


“We make no informal weddings, but we do take 
formal bridal portraits at the studio, 
before the wedding Photogenic 


generally 
incandescent 


be there, the prints on display show a 
marked lack of attention to the basic funda- 
mentals of good photography. Too often the 
prints themselves are weak, made from flatly 
lighted negatives and generally diffused to 
cover up blemishes that were not removed 
or corrected, as they should have been, by 
retouching on the negatives. Is it any wonder 
that the owners of such studios 
about “poor business‘’‘? 

In talking with many studio owners we 
have found that they view retouching as some 
weird voodoo of the past, totally unnecessary 
or at most worth only passing consideration. 
Frequently they expect to pay no more than 


complain 


equipment was used for this one.” 


but to rush 
production 


the 
line 


negatives through on a 
basis. Don’t let us kid 
ourselves; the great names in photography 
were not made by delivering prints 
unretouched or 


from 
carelessly retouched nega- 
tives. This | state as a fact: if photographers 
would spend as much time in improving their 
retouching (by which ! mean learning to do 
better work if they do it themselves or paying 
a price that will enable them to insist on top 
quality if they buy it outside) as they do in 
trying to find ways to eliminate it, they would 
deliver much more pleasing photographs to 
their customers — and genuinely pleased 
customers are the first essential to the success 
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“This camera vignette is a style that most girls like.” 


“For a teenager here’s something a little away from 
Photogenic incandescents 


of any studio. 


All of us have sat in meetings where 


speakers have gone to great length in 
discussing orders they have secured that have 
run a hundred dollars and more — some- 
times much more. That is fine as far as it 
goes but all of us know that for the average 
studio such sales are far from commonplace. 
lf they were there would be no point in 
placing such emphasis upon them. We would 
all be better off if we would keep our feet 
on the ground and devote our full attention 
to the fifteen to fifty dollar orders that are 
our real bread and butter. The truth is that 
the studio owner who has his prices figured 
properly, and is running his place efficiently, 
can realize a very comfortable profit in a 
small town if he operates on an average 
gross of twenty dollars per sitting. Further- 
more that average is easy to attain if he will 
just give his customers nice, clean work. 
The making of good, clean ‘bread and 
butter’’ photographs involves no secret 
formulae. Anyone possessed of the desire 
to improve his work can do so by reading 
and absorbing the Critical Analysis pages in 
this journal, by reading and applying good 
books on the subject of lighting (the best of 
them are regularly advertised in these pages), 


the conventional pose.’ Photogenic speedlights. 


or can get personal instruction on any branch 
of photography in which he thinks himself 
weak. Exposure and development can be 
mastered by a little serious experimenting 
and good printing can be learned the same 
way. The chief difficulty, as | see it, is that 
many professionals are unable — or perhaps 
unwilling — to look at their work 
dispassionately and admit its shortcomings. 
| think, too, that we all tend to overlook one 
very important thing: we are not doing our 
customers a favor by making their portraits; 
they favor us by giving us the opportunity. 
Let's face it; are we making the most of each 
such opportunity? 


own 


The owner of a portrait studio in the 
average small town has to be a versatile 
individual. He must be able to handle a 
wide range of situations and, in this day of 
fast and easy transportation, he must produce 
portraits as good as or better than those of 
his city competition. When | speak of city 
competition | do not refer to the coupon 
studios or the traveling crews which all of us 
have to combat; | am thinking of the legiti- 
mate studios in the nearest big city, be it 
fifty, a hundred or more miles away. If you 
are under the impression that your only real 
competition is that from the other studios in 





your own town, check with your customers 
and even your friends and find out how many 
of their family portraits were not even made 
in your home town. You may well be due 
for a shock. 

Before we think of making photographs 
at all, let's honestly appraise the physical 
appearance of our studios. Are they clean? 
Are they well organized? Would you, if you 
could help it, go to a dentist who used an 
old time foot treadle to run his drill? The 
mere fact would stamp him as being out of 
date and you would spend your money with 
one who had modern equipment. The same 
is true when people want photographs. There 
is nothing pleasing or artistic about a dirty, 
disorganized, shabby looking studio and any 
prospect who does drop in immediately 
receives an unfavorable reaction. Clean up, 
spruce up and paint up. A studio need be 
neither expensively furnished nor elaborately 
decorated, but it can at least be attractive. 
And clear away those stacks of loose prints. 
If studio owners don’t think enough of their 
prints to show them properly mounted or 
framed, how can they expect prospective 
customers to place much value upon them? 


“In dozens of studio sittings no one had made a 
profile of this girl. She was flattered and well 
pleased that we commented on her nice profile and 
made this portrait. Don’t miss such chances. It's 
doing something ‘different’ that brings customers 
back fo your studio.” Photogenic incandescents. 


The delivery of good, clea. work is of 
more importance in a small town than in a 
big city for several reasons. First, word 
travels fast in a small town where practically 
everyone knows everybody else. If you please 
Mrs. Brown she is going to tell Mrs. Jones, 
who will tell Mrs. Green and so on. On the 
other hand, if you do not satisfy Mrs. Brown 
her feelings regarding your work are going 
to be relayed in the same manner, and 
probably even more rapidly. One displeased 
customer in a small town can do you more 
harm than you can imagine. In a big city 
our Mrs. Brown, whether she lives in an 
apartment or a private residence, has less 
contact with her neighbors — if she pays 
any attention to them at all — and probably 
has far fewer acquaintances to whom to air 
her likes and dislikes. 

Secondly, the photographer in a small 
town must — if he expects to succeed — 
figure on repeat business. There is not a 
constant influx of new faces to deal with and 
if he is at all interested in becoming the 
photographer in his town he must plan on 
doing business with the same people, and 
members of their families, for years to come. 


“Publicity portrait of the president of our 


local 


chamber of commerce; manager of a shoe store 
For a publicity picture a man should always look 


dignified and forceful. 
shirts, which mean 
speedlights. 


contrasty cuts.” 
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Avoid flat white collars and 
Photogenic 





Therefore it is imperative that he please each 
person with whom he deals so that each 
sitting will start a family reaction favorable 
to him and his work. 

In our case we consider every customer 
the nicest person in the world because we 
know that without them we could not exist. 
We do our best to put them in a good frame 
of mind. We try to achieve ‘‘comfortable”’ 
poses that they will be happy to show to their 
friends and we avoid ‘freakish’ stuff that 
may look ‘‘dated’’ and foolish later and 
perhaps make them want to “try someone 
else’’ next time. We work with a sure attitude 
toward our equipment and do not keep 
sitters in the camera room too long. We want 
them to return home with the feeling that 
they have had a pleasant time, instead of 
having been through an ordeal. We custom- 
arily show from four to six proofs and we 
always — let me repeat always because it 
is One point that cannot be emphasized too 
much — have them ready when promised. 

Our studio is no better situated than 
any other. Actually we are upstairs in a town 
of seven thousand with four studios bidding 
for every dollar people have to spend for 


“See My New Shoes!’ Getting a shot like this 
along with the required conventional smile always 
makes a mother feel good. Almost surely such a 
picture means more prints added to the original 
order. There is no less expensive way to speculate 
than with a few extra films.’ Photogenic speedlights 


photographs. That we succeed we attribute 
to the fact that at all times we try to produce 
good, clean work. | have used that phrase 
several times and to show exactly what | 
mean by it | refer the reader to the accom- 
panying illustrations. Note that in each case 
there has been careful consideration of the 
lighting and that all have been expertly 
retouched and printed to a depth that shows 
good roundness in the finished product. | 
think the reader will agree they are not flat, 
instead they have a crispness and snap that 
gives them life and interest. Any reasonably 
competent professional should be able to 
do as well. 

Certainly there is no secret about it so 
far as we are concerned. The reader will 
concede that any good photograph must 
start with a well lighted negative. In our 
case this means a lighting that very closely 
follows the forty five degree style, because 
we definitely feel that nothing can take its 
place for good delineation of the facial 
features. We work this a bit bolder for teen 
agers and the “‘young moderns,” softer for 
older people and generally a little less 
pronounced for babies and children. We are 


“Portrait of a business man, in this case the head 
of a large midwest chain of shoe stores. A good 
all purpose portrait with an expression both his 
family and friends readily recognize. If needed for 
business purposes the engraver will have no trouble 
with it.” Photogenic speedlights 
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“A very = gracious 
lady, with a world 
of personality shown 
in the expression of 
her eyes.” Photo- 
genic incandescents. 
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adequately equipped with incandescent 
floods and spots as well as fine speedlights. 
We stay pretty much with one film, have 
made it our business to know its character- 
istics, and follow through with a standardized 
darkroom procedure, all of which results in 
very consistent negative quality. 


All of our negatives are carefully 
retouched, including all corrections that we 
think necessary or which the customer may 
request. We print everything sharp, and use 
no extremely rough paper surfaces. All prints 
are dry mounted and delivered in the finest 
mountings we can obtain. | would like to add 
here that | admire many of the low key 
character studies which | see in exhibits. For 
salon and exhibit purposes such pictures are 
fine but for the average small town sitter the 


photographer who delivers a more conven- 
tional type of work is far better off. Low key 
portraits may win the ribbons, but the 
conventional ones bring in the greenbacks. 


From the psychological standpoint we 
never speak of a resitting as such. We have 
them occasionally, yes, but we don’t average 
one to a hundred customers. When a 
customer does show any concern upon seeing 
the proofs, we say we'll be happy to give 
them another proof or two, but we do not 
speak of it as a resitting. We are strong 
believers in adequate proof retouching for 
all ‘‘difficult’’ sitters and find that this 
normally eliminates any anxiety they may 
have. Our proofs, by the way, are all black 
and white and often projected to finished 

(Turn to page 56) 
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CRITICISM: 


IT IS OF course only the exceptional professional who 
has either the time or the inclination to keep records 
of technical and lighting data. Yet we wish there were 
more of them who could supply such information when 
sending in prints for criticism. The lack makes our 
job far from easy. 

With respect to this photograph we are at once 
reminded that much of the time defects and 
imperfections in objects are not particularly noticeable, 
but when these objects are photographed these seem- 
ingly small and unimportant 
amazingly. 

The inside of the 


small 


matters show up most 


skate case shown here gives 


the effect of sloppy and careless workmanship on the 
part of the manufacturer, although obviously no one 
realized the spots and marks existed until they were 
seen on the print. To eliminate them by 
would be 


retouching 
comparatively expensive; more likely the 
customer would demand a makeover, claiming that the 
cameraman should have noticed the marks and asked 
for a new and perfect case before making the shot. 
We are reminded of an instance that happened 
some time back. A settee covered with figured mater- 
ial was photographed by us and the print was deliv- 
ered. The customer immediately called for his 
man and showed him the failure of 
match at the 


fore- 
the pattern to 
glaringly 
evident on the print though not on the settee itself. 
The foreman was told that the settee could be quite 
safely sold and delivered but that when a piece of 
furniture was to be photographed, care must be taken 
to see that the upholstery matched perfectly. 

To avoid trouble and dissatisfaction it is 
well to look over every subject carefully before shoot- 
ing. If defects are found, the customer will usually be 
pleased if they are drawn to his attention, and the 
value of your 


seams, a failure that was 


later 


services will thus be enhanced in his 
mind. But now back to our photograph. 

On looking at it we are first confused by the 
case, with its many straight lines, angles and planes 
which combine to make it the most important object in 
the picture and reduce the skate, which should have 
the center of the stage, to secondary importance. We 
can see no reason for including the second skate. It 
is lighter in tone than its mate and, due to the use 
of a too short focus lens, has the effect of being a 
larger size. It adds nothing whatever to the composi- 
tion and, if it was placed in that 
the construction and workmanship, 


position to show 
certainly does not 
do so in any flattering manner. Returning to the case 
for a moment, the handles, lock and buckles are 
almost lost, because it requires a very close inspection 
to see them at all. 

The lighting on the toe and lacing of the shoe 
bring out the shape and construction of the fore part 
very nicely. The sole and instep are reasonably well 
taken care of by the reflection from 
ground but side of the shoe is only a 
black mass. More light should have been thrown on 
the side of the shoe and the ends of the case. If the 
skate in the right corner remain in the 
picture, it is too light and should be shaded. 

It would have helped to fill the entire shoe with 
tissue paper or some other light material. This would 
have rounded out the top of the shoe, brought the 
tongue up against the lacing, removed the wrinkles on 
the side, and made it look more 
desirable article. 


the white fore- 
the entire 


lower must 


new and 
Finally the laces have been tied in 
a fearfully sloppy manner instead of in a neat bow, 
to say nothing of their being nearly lost at the top 
due to lack of illumination. 
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CONSIDER THE CAMERA STORES 
By Eugene M. Hanson 


WHEN ANYONE in the general vicinity of Sania Monica, California, thinks of 
professional photography, he is likely to think almost automatically of Victor Barnaba. 

This pleasant situation for Barnaba exists in spite of the fact that Barnaba is a 
comparative newcomer to the city — he went there as a total stranger after World 
War Il — and in spite of the fact that competition in photography is especially keen 
in Southern California. 

Barnaba had no connections whatever in Santa Monica, but went there partly 
by chance and partly for reasons of expediency. 

When he was discharged from the Army after serving in the European theater 
as a photographer, Barnaba and his wife, Betty, discussed three choices as to where 
they would start all over again. 

They considered New York City, where they had worked before the war and 
enjoyed a few commercial connections and where they thought the chances for great 
financial success would be best. 

Also, they considered Betty’s home town in Pennsylvania, where they had a 
multitude of family and social connections and felt that a moderate success would 
come quickly and easily. 

The third possible choice which appealed to them was to pull up stakes and 
go to California, where they had no connections whatever but liked the climate. 

Finally they wrote each on a slip of paper, shook them up in a hat, and Betty 
drew the decision which sent them to California. 

When they arrived in the fall of 1946, they found Southern California packed 
40 with hundreds of thousands of others who had decided to resettle there after the war. 
The couple lived in motels, where they were limited to staying five days at a time in 
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VICTOR 
BARNABA 


each, and Barnaba searched every business 
district in hundreds of square miles before 
he was able to find office space to go into 
business. 

At last it was in Santa Monica that he 
was able to rent an upstairs office. 

Meantime he had been combing the 
camera stores — the shortages then were 
terribly acute — and had been able to 
assemble the basic darkroom necessities. 
He still had the Speed Graphic camera he 
had used in the Army. 

Finally, all he needed was customers. 

Barnaba mailed five hundred announce- 
ments to possible clients selected from the 
pages of the classified telephone directory. 
From that investment he netted just one job, 
but it was at least a good one, to make some 


hat photographs for a 
store. 


large department 


He bought space in the 
phone directory, listing himself as a specialist 
in commercial and This 
proved effective in bringing along small jobs 
and he has therefore used space in the phone 
book continually. 


advertising 


industrial work. 


He now also buys space regularly in 
the local daily newspaper, the Evening 
Outlook, in which he has steadily plugged 
two themes. One is a ‘Brides by Barnaba’’ 


series which runs on the society pages and 
stresses the importance of having a profes- 


sional make a record of that memorable 
event, the wedding. (So he makes portraits 
too, and why not?) The other theme has a 


“Know Your City and Its People’’ angle. This 





When Victor Barnaba first established 
himself in Santa Monica he and his wife, 
Betty, did all the work. They really 
started from scratch. Victor, for example, 
built the piece of furniture that Betty is 


consists of a picture, a short caption, and 
Barnaba’s signature cut. 


The quality and continuity of Barnaba’‘s 
advertising campaign has won favorable 
recognition in the advertising world, but he 
personally thinks it has been of minor, though 
helpful, importance in building his success. 

Far more important, he thinks, has been 
his strenuous campaign of making personal 
contacts. 


Still more important, he feels, has been 
the impact of the displays of his work which 
he has been able to place in the windows 
of camera stores and other business estab- 
lishments in Santa Monica. 


Since he has no window display of his 
own — he still works out of the upstairs 


office, once expanded and about to be 


painting. 


VICTOR 
BARNABA 


expanded again inio neighboring offices — 
he has always been forced to promote other 
space for his displays. 


Camera stores in particular have been 
good to Barnaba, not only in giving him 
display space for his pictures but in sending 
him customers directly. He has cultivated 
connections with every camera store for miles 
around, in addition to those in Santa Monica, 
and has convinced all the store owners that 
he is a careful, conscientious craftsman, one 
they can recommend to their customers 
without fear of having him let them down. 


Many casual buyers of photography, 
Barnaba has found, call the camera stores for 
help. And many of the really big buyers of 
pictures, the executives of industry in the 
area, being amateur photography enthusiasts 


VICTOR 
BARNABA 


Right now Barnaba feels that he is just a 
little cramped for shooting space, and 
this picture of his camera room certainly 
bears him out. However, he is negotiat- 
ing for added floor space 








Files are tended watchfully by the Bar- 
naba staff. Mr. Barnaba has quite a 
reprint business so his filing system has 
to be good. In less than a minute, he 
says, he can put his hands on any nega- 
tive he has shot in the past nine yeors. 


VICTOR 
BARNABA 


in their spare time, are constantly in touch 
with the camera stores. 


Barnaba’s very first job when he opened 
shop in Santa Monica was one sent to him 
by a camera store owner. 

Most of his important accounts, however, 
have resulted from Barnaba‘’s arduous cam- 
paign of making personal contacts. 


At first he had no samples to show 
except his war pictures, and he regretted 
that at the time, but now he realizes they 
served excellently to capture the interest of 
the men to whom he introduced himself. 


a | 


realize you probably are already 


doing business with a good photographer, 
but if it should shappen that you need 
pictures from someone else in a hurry, just 
call me — I’m open for business twenty four 


VICTOR 
BARNABA 


Barnaba now keeps two darkroom men 
busy and, if he can secure the additional 
space he wants, will add a third. He 
now has 1,080 square feet; hopes, if his 
plans work out, to expand to over 1,800. 


‘ 


hours a day,’’ Barnaba told his prospective 
clients, and left his business card. 


He called first on the executives of the 
public utilities, then at the larger industries 
and the department stores, and worked on 
down through the smaller businesses. 


Barnaba _ sstill follows the policy of 
keeping his camera available to customers 
twenty four hours a day. His office telephone 
also rings at his home, and he'll go anywhere 
at any hour for a picture. This has been 
important in building up his _ insurance 
company accounts. 


Barnaba’‘s very methods of working, too, 
have a public relations consideration. He 
uses a station wagon heavily loaded with 
professional equipment and on which his 
name and address are prominently lettered. 
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He sets up a tripod for every shot, uses an 
8x10 camera whenever practical, and sets 
up multiple 


flash whenever people are 


included in the picture. 

Anyone who watches Barnaba take a 
picture realizes that here is a professional 
photographer, with emphasis on 
“professional,’’ doing his work. 


much 


They remember this when the time comes 
that they themselves need important pictures. 


In a good many big business organiza- 
tions these days there’s an amateur on the 
staff who does some of the photography for 
the company — but when the time comes 
for a difficult or highly important shot to be 
made, then the need is felt for the services 


Versatility is essential for a studio like 
Barnaba’s. Here we have a model shot 
on location, taken in a super market. 


Even an architectural specialist will ac- 
cept this as good. To Victor Barnaba 
it’s just one more night shot 


of a professional. 


Barnaba, by his methods of working — 
in contrast to some of his competitors who 
are satisfied to make a quick hand held shot 
with single flash at the 
established his name 
standing for careful, 
photography. 


camera — has 
in Santa Monica as 


truly professional 


Not only is his emphasis on professional 
standards the answer to amateur competition, 
Barnaba feels it is also the answer to the 
competition from downtown Los 
photographers. 


Angeles 


“| want the people of Santa Monica to 
know they don’t have to send to the city for 
big time photography,” is the way he sums 





it up. 

Barnaba never takes the easy way of 
producing a picture even if producing a 
better shot requires a more difficult method. 

Along that line, he includes human 
models in his interior shots, though it means 
setting up flash where a time exposure 
without the people in the picture might be 
acceptable. He provides plenty of light, so 
that he can stop down his lens for adequate 
depth of field. 

And he always makes at least two 
negatives on every shot. He feels it would 
be extremely bad public relations to dis- 
appoint a client by losing a picture through 
any of the accidents which can befall any 
photographer. 


On one occasion, he recalls, he acci- 
dentally loaded a sheet of black separator 
paper in one of his holders over the film. 
Yet the shot, an important picture almost 
impossible to duplicate later, was saved 
because he had made a second exposure. 
If such a thing happens only once every few 
years, Barnaba figures the trouble of shooting 
extra exposures is well worth while. 

Another public relations gesture on 
Barnaba’‘s part has paid extra dividends. 

One of his customers asked him if he 
took baby pictures. 


At that time, early in his beginning 


business in Santa Monica, Barnaba thought 
of himself as an industrial specialist, but he 
(Turn to page 58) 


This photograph of a church choir is a 
nice piece of work, too. In the original 
every face is recognizable. 





A formal interior, and with detail well 
retained despite shooting into the broad 
expanse of light. 
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Blue Ribbon Photograph 


By 
J. Carl Householder, Elyria, Ohio 
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By 
Robert 
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Rockland, 
Maine 
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THIS PORTRAIT was given an exposure of 1/20th 
second at F/5.6, the negative being developed for 6% 
minutes in DK-50, one to one, at 68 . The print is a 
projection on Portraya, given a 22 second exposure 
and developed for two minutes in D-52, one to one, 


at 68°, after which it was partially toned in Nelson 
gold toner. 


WITH NO LIGHTING diagram available, as in this 
case, your critic is always at a disadvantage. Yet of 
course any competent professional, called upon to 
analyze a portrait, should be able to estimate from 
the result approximately what lights were used, and 
where. Your critic also dislikes harping so consistently 
upon the importance of flattering lighting, but after 
all lighting is one of the most important matters in 


the making of a good portrait and, when it comes 
to satisfying a customer (which is essential to the 
professional if he is to stay in business), lighting must 
be “flattering” in the sense that it should emphasize 
the subject’s good points, facial or otherwise. 

This month’s example, had a little more care been 
given to the placement of the lights, could well have 
been outstanding. As it is, we have before us only 
one more photograph which, because of the pose, is 
perhaps a little more pleasing and different than the 
average. As we visualize the lighting arrangement, 
the main light was too close and too low, thus con- 
centrating most of the illumination on the lower part 
of the face and the collar and shirt. The fill-in light 
seems to have been well placed but could not, by 
itself, correct the initial error. The unfortunately heavy 
horizontal stripes on the tie, contrasting so emphatic- 
ally against the white of the shirt, help to draw the 
viewer's eye toward this area and away from the face. 

The pose was good but seems slightly stiff. Had 
the wrist of the hand holding the pipe been bent 
toward the body a little it would have relaxed the 
entire arm. The foreshortening of the other arm, 
caused by an incorrect camera angle, is quite objec- 
tionable, and even worse is the distortion of the coat 
at lower left, making it appear that the sitter is far 
“broader in the beam” than he really is. There is 
almost no detail whatever in the trousers and certainly 
will be none in the reproduction. Close inspection of 
the print shows that the sitter’s left hip and knee 
are on the table, his right leg trailing away. The lack 
of detail has left no separation between the trousers 
and the table so that we have nothing but a large 
black area. Not only does all this make the subject 
seem extremely wide across the hips but at first glance 
he almost seems to be wearing a skirt. 

It would also have helped to smooth out the 
wrinkles in the sleeves while the composition could be 
improved by cropping some of the top of the print 
and a little more on the right side, removing part 
of the book. The light area in the upper right corner 
distracts from the subject. The expression is fine and 
the lighting on the face is better than it first appears, 
if you place your hand over the shirt and collar so 
the face itself can be properly studied. There is good 
relief from the background and the negative appears 
to have been well exposed and well developed. 
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KODAK GOES TO BAT FOR THE PROFESSIONAL 


By Charles Abel, A.R.P.S., Hon.M.Photog. 


IN THE DAYS OF ANTIMACASSARS and bead portieres 
it was customary to place portraits of one’s family 
and friends on the piano, the mantel, the living room 
table. Portraits were an accepted part of home 
decoration, as welcome as those they portrayed. 


the open where it could be appreciated and enjoyed 
They felt, too, that recognition of this fact by the 
general public would eventuate in more business for 
the portrait photographer. 


The first step, according to H. James Christy of 
Kodak, who presented at the Chicago convention the 
part his company is playing in promoting the modern 
role of the photographic portrait in the home, was to 
talk to decorators throughout the country. The latter 
were unanimous in agreeing that portraits belonged 


In many homes, today, they are still welcome. 
The over-cluttering of the nineties has disappeared 
with the bead portieres, but the portraits have 
remained as a warm part of the personality of those 
homes. 


However, the stark simplicity of the modern home 
was rather frightening to some photographers who 
saw in it no place for family portraits. Not so to some 
farseeing people at the Eastman Kodak Company. 
They were convinced there was still room for the 
portrait in the home. They did not feel that the time 
and thoughtfulness of the person who had given the 
portrait, nor the skill of the photographer, should be 


buried in a desk or table drawer. It belonged out in 


This picture is typical of many 
that Kodak has provided to 
illustrate how portraits and 
other pictures can be used as 
attractive decorations in the 
home. Ground floor studios 
which have show windows with 
back walls might well follow 
through with this idea by using 
similar arrangements in their 
windows and having reception- 
ists draw attention to them as 
being the latest in interior 
decoration. 


Surveys were conducted to determine public 
attitudes. Surprisingly to those who had insisted that 
home display of portraits had gone out of style, a very 
large number of the people interviewed kept their 
portraits out in the open. Still more wished they 
could get authoritative advice on how to use them 
properly as an integral part of their home decorating 

That's just what's in the air now — and | say “in 
the air’ advisedly, for with a sizable assist from 











Kodak and its advertising agency, the use of portraits 
in modern home decoration has gone on the air. To 
date, more than 60 TV stations have either given it 
or are planning to give it a 15-minute program. It 
has also been aired on a 35-station “Home” program 
hook-up. More are to come. 

In addition to this “live” publicity, feature articles 
on the use of portraits 
in national 


in the home are appearing 
such as McCall’s and Good 
Housekeeping, reaching millions of newspaper readers 
through stories and pictures released by the big 
syndicates such as McClure’s and King Features, and 
to millions more through industrial employee magazines, 
as well as dealer and customer house organs. 


magazines 
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Laurence W. Blaker, 
tog., Manhattan, 


M.Pho- 
Kans., ar- 
ranged this dignified display 
in the offices of the Farm 


Bureau Mutual Insurance 
Company in his city. It is 
typical of many fine displays 
of portraiture now being 
developed by professionals 
throughout the country. At 
lower left are a few of the 
newspaper stories that have 
resulted from only a part of 
Kodak‘s special portrait pro- 


motion told about in this 
story. 

Anyone who has attempted to secure national 
publicity for an idea or a product knows of the 
difficulties that are ordinarily encountered. While 
everyone concerned with the home portrait program 


had to work hard in preparing and organizing the 
material, its placement difficult. Editors 
wanted this material. With their fingers on the public 
pulse, they recognized that there was a tremendous 
latent interest in the subject that only needed a slight 
push to turn into a style-setting trend. The spring 
issue of the New York Playbill attested to this when 
they said, “In tune with a new rush of interest in the 
portrait photograph . . .”’ Reader and TV 
reaction to the articles have proven the 
awakening of public interest. 


was not 


viewer 
tremendous 


What all this means to the portrait photographer 
is obvious. It means more people will be coming in 
their pictures taken. 
more prints — and 


prints should boom. 


to have They will be ordering 


sales of larger prints and color 


With the increase in the use of portraits in the 
home, it is also logical to assume that there will be a 
similar spreading of interest among business men for 
the use of portraits in their offices. Many business 
men already decorate their with portraits of 
friends and associates. More will probably do so as 
the more obvious. This sort of 
corporate business has always been highly profitable 
to the portrait photographer. 


offices 


style trend becomes 


Eugene Stephenson, national 


Institute of 


president of the 
Decorators, says, “Today when 
decor can be so impersonal, it is refreshing to find 
portraits and family photographs which 
sense of individuality 


American 


can bring a 


to an otherwise cold room 


scheme.” 


Decorators are using portraits as wall decorations 











This picture was taken during 
a CBS West Coast network 
telecast and shows Helen 
Parrish demonstrating ways 
and means of utilizing por- 
traits as appropriate home 
decorations. She devoted 14 
minutes to the subject and 
the program was broadcast 
in Los Angeles, San Francisco 
and San Diego, Calif. At 
right below is a novel room 
divider for a contemporary 
home, constructed by Kodak 
and graphically demonstrat- 
ing how handsomely _ por- 
traits blend into modern 
interiors. 


and on room dividers in many interesting ways. 
They've worked out “growing wall’ treatments, using 
portraits on panels of textured material such as 
perforated wall-board and expanded metal lath which 
allow for interchanging of pictures as _ portrait 
collections grow. 


They‘re putting portraits directly on the wall with 
colored tapes so picture compositions can be changed 
about without damage to walls. But, most important, 
they are bringing photographs out of hiding and 
allowing them to take their place with the rest of a 
room’s accessories, something all of us have wanted to 
see for years. 


All of this adds up to some of the biggest news 
in the last 20 years for professional photographers, 
opening up as it does a brand new potential market 
for their pictures and services. 


The alert studio owner is going to cash in on this 
Kodak-inspired trend through local tine-ins with 
“Do-It-Yourself” and “Home Decoration’ columns in 
his local paper and with TV programs. 

To help him organize his efforts and secure the 
maximum benefit from national publicity, Kodak is 
offering a number of promotional pieces designed 
for the portrait photographer’s use and to enable him 
to benefit directly from the effect of the national 
campaign, all put up in a complete package at a 
less than cost price of $9.30, an amount that is 
certainly within the range of the smallest studio. 

For use in entrance, wall case, window or reception 
room, the promotion package includes two 14x17 
display cards showing a modern room separator 
arrangement of a group of large portraits and bearing 
the heading “Decorators Say — It’s smart to decorate 
with portraits.” 


One hundred copies of a 20 page completely 
illustrated booklet 27 Ways to Display Your Portrait 
Photographs, imprinted with the studio name, are also 
included as are 250 “Do-It-Yourself folders and 250 
appointment card stuffers. 

The “Do-It-Yourself folder is intended for 
enclosure with proofs and is headed “3 interesting 
new ways to use the portraits you'll select from the 
enclosed proofs.” 

The appointment card stuffer, under the heading 
“Ever Think of Starting Your Own Photo Gallery?’ 
preaches the simple lesson that decorators have put 
portraits back on the walls of homes. It includes a 
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Typical of some of the many features developed by Kodak and its advertising agency for publicity use 
is this portrait which was distributed with the Fashion League story quoted in full on this page. The 
story took hold nation wide, and a few of the resulting newspaper articles appear at the right. 


space for the receptionist to add the name of the by family and friends for years. When you decide on 
recipient, thus personalizing the card. this as a gift to others, or if the children have your 

The whole story was outlined in detail at the Photograph taken in honor of this event, you should 
recent Chicago convention by Mr. Christy, Kodak's give careful thought to the clothes you wear for the 


Manager for Portrait Photography Advertising, under Sitting. Actually, you may even discuss this with the 4 
the title “Something Big Is Happening.” photographer beforehand. 
| imagine many photographers have seen some “Help the photographer produce a gift of lasting 
of this publicity in newspapers and magazines during Pleasure by striving for a natural effect. Wear a 
the past year. | have myself and, not knowing the costume that fits well, especially around the neck and : 


source, have mentioned it on one or two occasions on shoulders. Then be sure your collar is straight and ; 
my editorial page. To start a campaign like this rolling, | your dress lies smooth. Simplicity is a good overall 


and to keep it up until it begins to register with the rule so avoid too much jewelry — wear your cultured : 
public is no simple matter, nor is it something that pearls or other piece of fine jewelry if you like or 
can be accomplished at minor expense. attractive costume jewel pieces. If earrings are part 


‘ i t 
Just to give one example of what Kodak have of cad normal costume, then wear a pair tha 
; * . : harmonize with other pieces but are not too elaborate. 
been doing during the year (and carefully keeping it 


he ‘ ‘ A hat will t ict ; n't < 
under wraps until it was disclosed at Chicago), | am at will date a picture; do wear one. Have your 


hair done a few days before so it will not have a 


quoting below in full one release that was issued as 
set look. 


long ago as May 2. Though prepared by Kodak and 
its agency this went out under the sponsorship of the “A touch of white near the face is often very 
Fashion League. It was accompanied by the photograph flattering. You'll find light colors photograph better \\ 
reproduced at left above, beside which are reproduced than the heavier blacks, browns and deep blues. 


just a very few of the resulting newspaper stories. Consider a simple pattern and a soft color if you are ' 
Any reader will agree that national publicity of this @Ppproaching the grandma age bracket. 
sort cannot help but mean more business for all “Generally, a V shaped neckline complements a 
professionals. This release was titled “A Few Tips on short neckline and is soft and flattering if your throat 
How to Dress for Mother’s Day Portrait,” over the line is heavy. For a long, slim neck, the high round 
byline of Marian Rahl, and read: neckline is wearable. 

“A Mother’s Day portrait is something treasured “Some photographers like their subjects to bring 
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in a few changes so a selection is available. Ask 
about this when you make your appointment. The 
dress with a separate jacket or bolero cover up offers 
a change for another type of picture so consider this 
if you have such a costume too. 

“If you normally wear eyeglasses, you may wish 
to try some poses with them and others without. 

“Above all, don’t be hurried or rushed. A relaxed 
model makes the photographer's work not only easier 
but more successful!” 

Yet this campaign, with all that it implies, is only 
a part of Kodak’s continuing endeavor to help portrait 
photographers secure a larger share of the public's 
dollar. Actually several other portrait promotion 
programs are ready and waiting for those studio 
owners who realize that today, in common with all 
other business men, they face a buyer’s market and 
that, if they expect to sell portraits, they can no longer 
sit back in their studios and wait for customers to 
walk in. Readers who want more detailed information 
need only write to the Eastman Kodak Company, 
Advertising Department, Rochester 4, N. Y. 

These programs, each of which contains material 
for window streamer use, counter and window display, 
direct mail, and newspaper and radio advertising, are 
specifically “tailored” for individual studio use through 
imprints of the studio name and address. Much of this 





material is offered without charge. Several items are 
priced at only a few cents each. 

In addition, Kodak is offering portrait photo- 
graphers four sets of slides for TV advertising purposes. 
One set is in full color. These slide sets, each of which 
tie in with one of the Portrait Promotion Programs, 
are available without charge — including studio imprint 
— providing that the photographer has arranged for 
time with his local TV station. 

Another feature of Kodak's offerings this year is 
a special “Portraits in Color’ promotion designed to 
stimulate highly profitable color business. This program 
underlines the plus value of color, the added heritage 
value of a fine color portrait, the decorative possibilities 
of large color prints suitable for hanging, and the 
advantages of desk size color prints. 

The three other promotions offered are wedding, 
babies and children, and Christmas promotions. Three 
of the four promotions are nonseasonal in nature and 
can be used at any time the photographer deems best 
for such a promotion in his particular locality. 

Although all of these materials are available as 
imprinted material for mailing by the photographer, 
Kodak will do all the addressing and mailing to the 
photographer’s personal direct mail list at a_ slight 
additional charge, if desired. 
studio owner ask? 


What more could any 
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TWENTY FIVE WAYS TO WIN FRIENDS 


BY ERNEST W. FAIR 


WHEN PRICES, quality and service are equal between 
two photographic studios, customers will more than 
likely go to the one whose receptionist they like better. 
Here are 23 of the best ways in which a receptionist 
can win friends and influence customers: 

1. Give the customer your full attention at all 
times. 

2. Smile and be cheerful. This may be difficult 
at the end of a hard day but it is just as important 
then as any other time. Good nature brings the best 
response from a customer. 

3. No smoking while waiting on customers. This 
is a must in good manners, applicable anywhere and 
everywhere. 

4. Be neat at all times. It’s not easy to keep that 
way during busy periods, but a nice appearance is 
important enough to warrant a trip to the rest room to 
check your hair and clothes. 

5. Keep clean and fresh. Rumpled, soiled clothing 
worn by a receptionist proclaims a lack of self respect 
as well as little consideration for the people who come 
to the studio. 

6. Make up privately. It is irritating to most 
people for a receptionist to apply makeup in the studio 


or anywhere customers can see her. 

7. Keep your distance from customers. Too close 
an approach is seldom liked, so maintain a respectable 
distance from those you serve. 

8. Avoid an appraising look. It’s bad manners to 
make a head to heel inspection of any customer, or 
to imply by word, action or look that you are trying 
to figure how much he or she has in the bank. 

9. Save gossip for the rest room. Although most 
of us indulge in this bit of bad manners it should 
never be done with a customer. If we gossip about 
Jane while waiting on Mary, Mary will assume that we 
gossip about her when we are taking care of Jane. 

10. Assist the customer beyond mere service. 
People often need help in selecting photographs. Giving 
them this extra help is a sure way to make friends. 

11. Avoid over dressing. Dignity in your working 
clothes is just as important as dignity in the operation 
of the studio. Wear clothes that are appropriate to 
the job. 

12. Avoid “talking down” to a customer. Nothing 
is more insulting than to treat customers as though 
they were dumbbells, to explain something in unneces- 
sary detail or to overwhelm them with exaggerations. 
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13. Watch your hands and nails. 
is exacting in every detail of 
except her fingernails. 

14. Be glad to see people. Nothing pays like an 
honest smile and a ring of friendliness in one’s voice. 
But to be effective, this bit of good manners has to 
be genuine. It's 


Many a person 
personal appearance 


always good manners to act in a 
friendly way. 

15. Practise all of the common courtesies. A simple 
“Thank You,” said in the right tone of voice is a great 
business builder; “Excuse me,” “I beg your pardon,” 


and similar polite little phrases build respect. 


16. Keep everything about your samples neat and 
attractive. No customer likes to make selections from 
ragged edged samples, dusty frames or 


under similar circumstances. 


folders, or 


17. Cull out soiled money. No customer, particularly 
a woman, likes to receive crumpled, worn or dirty bills. 


They should be taken from the cash register and 
deposited at the bank — never handed to a customer 
in change. 


18. Keep your temper. That’s a cardinal command- 
ment of good manners. Perhaps the person who makes 
you lose your temper is one who wouldn’t appreciate 
good manners anyway; but other customers nearby will 
be upset by the scene. It is for them that you should 
keep your temper no matter how trying a situation may 





become. 
19. Answer questions frankly and clearly. An 
evasive reply is not only a demonstration of poor 


manners; it shows lack of intelligence. When the 
question concerns something with which you are not 
acquainted an honest admission that you don’t know 
is better than an evasive reply. 

20. Do not chew gum while on duty. No one likes 
to see an oscillating jaw or to hear gum popping 
during a conversation. 

21. Confine your chitchat conversation to off hours. 
Carrying on a conversation in a corner of the studio 
while a customer waits means that he or she will go 
elsewhere the next time. 

22. Count your change out carefully. Don’t dump 
a handful into the customer’s hand. Count it out coin 
by coin. It avoids misunderstandings. 


23. Give the customer what is asked for. Although 
you may think it a good idea to suggest something 


else, it’s generally bad business to do so when a 
customer makes a specific request. 
24. Avoid ostentatious or expensive jewelry. 


Elaborate costume jewelry is too showy and expensive 
jewelry is likely to make the customer think the studio 
is too high priced. 
24. Don’t “paw.” 
few women like it. 


Men, especially, detest it, and 


A FRIENDLY STUDIO 








FIRST IMPRESSIONS ARE ALL-IMPORTANT 


By Mary L. Boyles 


AN IMPORTANT FIRST STEP in the production of a 
good portrait is that of making the sitter feel at home. 
A good example of careful planning toward that end 
is the Helene-Covert Studio of Evansville, Ind., where 
well chosen accessories and props, combined with the 


friendly personalities of its owners — Helene Baxter 
and Covert Thomas — provide a cheerful, pleasing 
atmosphere and have helped to make the studio 


outstanding in its territory. 


A sense of beauty and restfulness impresses all 
who enter the studio. The reception room is more 
suggestive of a parlor than an office or sales room, 
with its red carpet, white walls ana homelike mantel, 
comfortable settee and chairs, and walnut kneehole 
desk instead of a formal sales counter. In winter, gas 
logs burn cheerfully in the fireplace underneath the 
mantel while in the air conditioning causes 
the prospective customer to breathe a sigh of relief. 
And yet, because after all it is a business establishment, 
quite a few photographs are on display, in frames on 
the walls, a few on the mantel, a couple of large ones 


summer 


on easels, some miniatures and small sizes in a corner 


cabinet. The photographs are there, and the visitor 
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knows it is a studio, but is not oppressed by the fact. 

The camera room is equally attractive with its blue 
velvet drapes at windows and doors, and quite different 
from the ordinary if only because of the striking all 
white studio camera. This white and blue theme is 
carried out in the posing furniture — for example a 


white oval bench upholstered in blue velvet. Except 
for camera and lights the camera room is kept as 
uncluttered as possible, all to retain the feeling of 


simplicity and restfulness that Mrs. Baxter feels is so 
important in its effect on the The dressing 
room, simple but clean and neat, adjoins the camera 
room. 


sitters. 


Further to enhance the atmosphere, music drifts 
softly through the studio at all times. For this are 
used record albums of classical and semi-classical 


music carefully selected by Mr. Thomas and Mrs. Baxter. 
Naturally, when a wedding appointment is due, 
appropriate melodies are filling the studio when the 
party arrives. And, for wedding pictures, a wide 
assortment of artificial bouquets are on hand. Orchids, 
roses, gardenias and others are available, all of them 
stored in cellophane hat boxes on shelves close to the 














homelike 


Two views of the pleasant, 
room of the Helene-Covert Studio, the lower show- 
ing the air conditioning unit. 


reception 


camera room. 


Even though careful storage of artificial bouquets 
tends to preserve them longer they are never allowed 
to grow “stale” from the picture point of view. It’s 
bad business, think the Thomas-Baxter combination, to 
use anything — from flowers to furniture — too often 
in portraits. Constant replacement and change helps 
variety in the studio’s photographs and 
avoids giving customers the feeling that the studio has 
fallen into a A recent shopping trip to Chicago, 
for example, resulted in the purchase of an interesting 


to assure 


rut. 


antique ivory colored fireside bench, upholstered in 
red velvet. 
This careful blending of props, furnishings and 


genuine friendliness produces results in good photo- 
graphy and additional orders. As for quality workman- 
ship one of their bridal portraits took first prize at 
last year’s Indiana convention. When it comes to 
additional orders, well, in a recent auto show the local 
dealers’ association chose the 
the 13 candidates for queen. The finished portraits, 
size 11x14, done in platinum tones with charcoal 
sketched backgrounds, were mounted on 16x20 mats 
and the whole favorable publicity 
plus still 


studio to photograph 


resulted in much 


more business. 


The studio often receives assignments to prepare 


special illustrations for the front page of the Sunday 
paper's society section. 
mother children, specially planned 
Mothers’ edition, brought requests 
photographs for nearly a year thereafter. 
ordered another this 
and no doubt pull 


Last year a composite of a 
for the 


similar 


and four 
Day for 
The paper 
Mothers’ 
new business 


picture for 
that, too, 


some time to come. 


year’s Day 


will for 

“Place your sitters at ease,’ says Mrs. Baxter, “and 
you will find that every subject has some attractive 
feature. Always find something about which, without 
gushing, you can sincerely compliment your subject. 
They'll be pleased, will relax and cooperate, and that's 
the chief secret of good portraiture.” 


The Idea Exchange 








We pay, on acceptance, $1.00 for each item we 
can use for this department. Stunts, gadgets, 
formulae, short-cuts, just so long as they are 


original with you. Long or short, illustrated if 
necessary. The idea is the main thing—we'll 
do any needed re-writing. Just address this 
department. 











LOW COST DARKROOM AIR CONDITIONING 
BY PAUL C. BIRD, VINELAND, N. J. 


On hot, humid days in the middle of summer, do you 
wish your darkroom was air conditioned? You can do 
what we did. Buy a new or used automobile radiator 
core, preferably a large one. Have a couple of nipples 
soldered to opposite corners, as the illustration shows, 
so you can connect two lengths of garden hose to the 
core. With one piece of hose connect your cold water 
faucet to the top of the core; with the other connect 
the bottom of the core to your drain — better yet make 
the water work twice as we did by running the water 
from the lower part of the core to your print washer 
and then run the drain from that to your sink, in which 
you can set your trays and thus keep them cool also. 
Put a large fan behind the radiator core, turn on the 
water and switch on the fan. 


Using one core in this 
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Manner we can drop the temperature in our 1,400 cubic 
foot darkroom 12 
two or 


If your darkroom is large, connect 

together and use several fans 
because the temperature of the water will rise very 
little during its passage through the cores. If you use 
the water only for cooling the flow may be cut down 
to about three quarts a minute while still assuring a 
good supply of cool air. At the end of each day tilt 
the core on its side and shake it to release the water 
which you will find has collected on the core and which 
will be the excess moisture your cooling system has 
removed from the air. 


The Marketplace 


three cores 


(Continued from page 26) 


Cine stainless steel 
processing equip- 
ment by Calumet. 
. Calumet Manufacturing Co. finds many studios making TV 
commercials or processing microfilm are using Calumet Cine 
Processing Stainless Steel Equipment. This, including tanks, 
racks, loading spindles and washers, is designed for efficiently 
handling 16mm and 35mm film by means of racks on which 
film is wound and then carried through processing stages. 
flashed to light without removal from racks, 
making reversal or color processing possible. (/Ilustrated) 


Film can be 


‘ General Photo Products Co., Inc. have developed a 
bromide type sensitized canvas for enlarging use which will be 
available in 16x20 and 18x24 sizes, six sheets to the package. 
List price will be about 75c per square foot. 
know, 


So far as we 
no sensitized canvas has been available for some time 
and therefore this should be good news for many who are in 
the market for it. Full details on request. 


Paasche Airbrush Co. now announces what might be 
called ‘‘reverse’’ airbrush in its new Model AE-3 Air Eraser, 
which will rapidly erase ink, paint or color — either fine line 
or over wide area — without marring surface, smudging or 
streaking. May also be used for erasing and decorative work 
on products in many fields other than photography. 
powder is used in gravity feed cup. Details on 


Abrasive 
request. 


. Century Photographic Equipment Co. offers new American 
made 230mm (9”) F/3.8 Tele-Athenar lens for 
picture use. Claimed to produce perfect 
even critical sharpness under difficult 
to resolve better than 120 lines per mm. Light weight; 
requires no support; focuses as close as 15‘; stops down to 
F/22; coated; fully color corrected. Supplied in mounts to fit 
all popular makes. Price $99.50 with three year guarantee; 
$10.00 extra in anodized black mounting (especially suitable 
for wild life work. Leather case also available. (Illustrated) 


1é6mm_ motion 
color movies with 
lighting conditions and 


An American tele- 
photo lens, the F/3.8 
Tele-Athenar. 
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Ansco, Binghamton, N. Y. have found it necessary to 
increase processing facilities at their Union, N. J., laboratory 
because of continued and growing demand for prints made on 
Ansco Color Duplicating Film, Type 238 by contact and reduc- 
tion (35mm to 16mm), from industrial and educational movie 
makers. When plant opened in October, 1951, was thought 
high speed color processing facilities would be adequate for 
years to come. Less than year later it was already on multiple 
shift operation and now capacity has been doubled. Since 
television scanning tests have established reproduction qualities 
of Ansco Color, Type 238 prints, it is expected many existing 
color motion pictures scheduled for color telecasting will be 
on Ansco Color duplicating stock so expanded facilities at 
Union have been planned to handie and expedite processing 
of these prints as well. 


? Jen Products Sales Co. add to their line Jen M-2 Flash 
Gun, weighing only four ounces, costing $3.95. Has locking 
shoe and rubber cushioned bracket. Connecting cord has Pronto 
connection but nipple included with outfit instantly converts 
for ASA type shutter connection. Bulb ejector is automatic. 
Highly polished reflector, only 3%” diameter, may be un- 
screwed for compact carrying. Guide chart for use with M-2 
lamps is on back. 


Edwin A. Falk, Sr. 


Continued from page 37 


size. 


Babies and children are the sure fire, day in and 
day out, bread and butter for the average studio. Do 
you, friend reader, take enough time with them? With 
modern speedlights there is reaily no reason to dread 
children’s sittings, and no excuse for 
anything but a fine set of proofs. We always try to 
get the demanded smile and then to catch that pudgy 
little nose in a cute antic or 


delivering 


two. We pay lots of 
attention to children, not only because we happen to 
like them but because we know every mother has a 
proud feeling at the thought that her child is being 
noticed. Don’t rush children in and out of the camera 
room; spent with them is the best dividend 
producer for any studio. We try to give each child 
some little toy after the photographs have been made. 
And, as a thought, don’t speak before a child of 
taking his picture but of making it. Most children 
resent having anything “taken” but get a big kick 
out of participating in the “making” of anything from 
mudpies to pictures. Incidentally, 


time 


while mentioning 
things not to do, don’t experiment on your customers. 
Save that for your receptionist. When you 
work with a sitter approach the lighting, posing and 
taking of the picture without uncertainty. If you 
fumble around, your sitter soon begins to nourish a 
doubt as to your ability. Aside from the fact that any 
such feeling is likely to be reflected in an unsatisfactory 
expression, it will 


wife or 


almost automatically 
criticism when the proofs are shown. 


We do the accepted 
sense of the word. We do use two highway signs and 
occasional radio spots, but we still feel that our best 
advertising is our name on our mountings and what 
satisfied customers tell others about our work. A 
goodly portion of our income is from colored prints 
and copies. We do practically all of the latter ourselves 
and find it is well worth our attention. 


result in 


very little advertising in 


As for colored 

















The OLD 
RELIABLE 
DUNKER 70mm 


Oldest, lowest pric- 

ed, long roll film 

cameras on market 

today. Focusing type. 
TWIN 7%" F/4.5 coated Raptar lenses; Alphax 
synch. shutter. 

Takes 300 234x3%, negatives per roll unperfor- 
ated film; also furnished with split 70mm feature 
taking 600 2x23, negatives on same film, this ideal 
for billfold or student exchange prints. Full 70mm 
size perfect for contact school annual prints. 

Collapsible takeup spool; focus from closeups 
to infinity. Note how close placement of lenses 
reduces parallax; insures more critical focus with 
large apertures. 

This is our 30th year furnishing school cameras; 
many firms already using 10 to 15 keep buying 


more. 


Dunker's VE-JA-DE Products Ste. Genevieve, Mo. 





NEW TYPE 
SCHOOL 
CAMERA 
DELUXE 


The DUNKER 46mm 

with two-range focus 

to balance image 

size. The last word 
in a 46mm camera for speedy operation. 5’ Raptar 
lens; Alphax synch. shutter. 

Uses unperforated film with one exposure 
always for each complete round of crank and no 
button or clutch to push first. Collapsible takeup 
spool. Unique takeup idea so exposed film cannot 
wind up too tight. No effort to remove spool from 
exposed film. 

Top reflex finder; rear-of-camera shutter trip 
lever; Veeder Root counter. 

Also available is Standard 46mm, without two 
focus range or new system takeup. We can supply 
addresses of reliable firms to handle your 
Processing and packaging. 











Use Imported CasTELL 
graphite-saturated Retouching 
Leads, extra strong and pure, 
in degrees ranging from 
the very soft to the extremely 
hard, 7B to 10H. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 
Store to order them. 








GE oO inn 


be 


THE THREE C's OF 


Pea hil y 


PHOTO MOUNTS 
PHOTO FRAMES 
ALBUMS 


THE e 
Clit COMPANY OF CLEVELAND, OHIO 
Chun SUBSIDIARY COMPANY — 
FRAME COMPANY FENNVILLE, MICHIGAN 
Citi ON THE WEST COAST— 
CALCARD CO. OF CALIFORNIA 
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NEW 
LARGE SIZES 
are added to our 
line of Miniature 
Lockets and Cases. 
Request our new 
illustrated circular, 
in addition to our 

catalog. 


THE Jj. LEVI 
COMPANY 


Manufacturers of Leather 
Cases and Miniature 
Photograph Frames 

16 West Mt. Eden Ave. 

New York 52, N. Y. 





prints we average nearly two per order and naturally 
this in turn creates many frame sales. 


| am a Rotarian, have been for over twenty five 
years, and feel that a small town photographer should 
take an interest in his civic clubs. | find my time too 
taken up to be active in many such organizations but 
| do enjoy my Rotary activities. | also belong to one 
fraternal order, but in that case certainly not for 
business reasons. | consider myself extremely fortunate 
in having enjoyed the counsel and help of such fine 
workmen as George Downing, Scott Anderson, Nate 
Corning, A. B. Cornish, Harry Wills, O. C. Conkling 
and others. Many of them are no longer with us but 
they will never be forgotten by me. 


So there is my, or rather our, picture and some 
few words of advice to my small town brothers of the 
camera. What | have written here has been said and 
written many times but — take it from one who knows 
— it is a formula that means both 
and personal standing in 


financial success 
your We are 
glad we are in a small town where our customers are 
our friends and versa. We like the pleasant 
the easiness of small town living. 
And let me emphasize in closing that the overall status 
of the professional photographic industry is dependent 
on the aggregate of many small town studios. Recently 
| have been told by two representatives of two large 
manufacturers that they were cutting down their calls 
on the smaller studios — | 


community. 


vice 
relationships and 


consider this lamentable 
because these very studios are the backbone of our 
profession. Let’s all get down to producing a cleaner, 
more acceptable grade of work. If 
businesses will improve to the point where these 


concerns will have to change their way of thinking! 


we do, our 


Victor Barnaba 
Continued from page 45 


knew he could shoot children. 


So, strictly as a service to the customer and as a 
public relations policy, Barnaba said yes, he sometimes 
took baby pictures. He shot that baby and 
solidified his friendly connection. 


client's 
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Similarly, someone asked him if he took portraits. 
So, as a service, he shot some portraits. 


They turned out fine, and led 
for portraits. 


to more requests 
One portrait led to another, one baby picture led 
to another, until now Barnaba has a highly profitable 
volume of business in these two specialities. And he 
does well with weddings and publicity pictures. 
Barnaba is convinced that in a city the size of 
Santa Monica, with seventy five thousand population, 
a photographer is obliged to handle a 
accounts, though he might prefer to specialize 
in one field such as his own favorite industrial work, 
if he is to give the maximum service to the community. 


variety of 
even 


And if you are to enjoy a maximum income, he 
thinks, you must give the greatest possible service. 
Barnaba’‘s success in Santa Monica was not sudden 
spectacular. For the first five years he had no 
help whatever except from his wife — but he gives 
her great credit, says she actually runs the business 
and has worked equally as hard as which 
meant about sixteen hours a day. 


and 


he has, 


But it has been a steady growth. He now employs 
two men full time, a woman half time in the mornings, 
and a college girl half time in the afternoons. 


He has brought up his production facilities to the 
point where he was able recently to turn out four 
thousand prints in eight days on a rush order, mean 
time carrying on all his regular work. 

Barnaba still does virtually all the shooting — he 
made more than three thousand negatives last year — 
and he still works hard at the element of the business 
he considers most important of all, pushing a strong 
public relations compaign largely by personal contacts. 





TOO LATE TO CLASSIFY 


EXPERIENCED COLORIST wishes contact with 
quality work, prompt 
care this journal. 





studios wanting 
service. Prices submitted. Write Y-24 


HELP WANTED — CAMERA MAN and all 
man, age 25 to 35, preferably single 
experienced. Write V-34 care this journal 


around darkroom 
Must be thoroughly 
10-1¢ 


FOR SALE — One Banquet camera (Korona), 12x20, with 
synchronized Packard shutter and one film holder, 16%” Goerz 
Dagor Series II!, F/7.7 lens. $275.00 complete. Excellent con- 
dition. Alfred & Frances Lee, 205 Gates & Travis Sts., Linden- 
hurst, N. Y. 10-1 


HELP WANTED — YOUNG MAN for quality printing, retouch 
ing, candids, commercial and portraiture. Give training, refer 
ences (one employer), experience. Speedlights, air conditioning, 
good working conditions. Business district. State salary and 
qualifications. Write S-76 care this journal 10-1 


HELP WANTED — Experienced photographer and salesman 
needed in your state to demonstrate and sell professional 
equipment not yet on market but in gread demand. $1,800.00 
initial order guarantees exclusive area. Personal interview and 
training necessary. Write Homer English, Troy, Ohio 10-3c 


Experienced photographer willing to travel and sell professional 
equipment. Write complete experience, schooling and age in 
first letter. Write E-19 care this journal 10-3 


LEARN RETOUCHING: Classes will be held in your area after 
first of year. Write for details. Homer English, Troy, Ohio. 10-3 


FOR SALE — Used Pako double size printer, complete with 
all masks. Good condition. $175.00. Simonson’s Photo Service, 
Saugatuck, Mich. 10-1 

















| “SECOND 


e238 


DRY MOUNTING CLOTH 


WITH UNIFORM 
LIGHT COVERAGE 


®\ts powerful light never weakens 

© 100 watt second output 

@3,000 Beam Candle Power Seconds 
in 1/2500th of a second 

@Re-cycles in 6 seconds on AC or 9 
seconds on its battery 

© Weighs only 8 pounds 

® Works on AC or its own battery 

@ Built-in charger works in homes, offices 


Photographers everywhere are discovering 


ees @ NO SPECIAL EQUIPMENT 


duced by a company with more than 40 
years’ experience in making the highest | 
veality ckactronic bod Canta | @ NO MESS TO CLEAN UP 
equipment for the | 
Armed Forces, Mego: @ NO DRYING PERIOD 
lume makes no com- 
promise with quality 
for the sake, of price 
re Bch ano 
oe scanihbag Chartex Dry Mounting Cloth will protect your photo- 
graphs, reinforce them against tearing, will not dry 
out or become brittle. Chartex backed prints do not 
buckle or curl — they stay flat! 
WRITE And so easy to apply! In 10 seconds you can cloth back 
eaaanihdehcs any photograph. Use an ordinary iron, dry mounting 
rot wee press or your print drying machine. Designed to 
FREE NG } i 


give best results with Fotoflat Mounting Presses. 
DESCRIPTIVE 


anges Chartex backed photographs are worth more money 
P . they bring in extra profit for you. Available in 
sheets and rolls up to 42” wide to fit any job. Write 

for free 8 x 10 inch sample sheets. 


Insteuments SEAN 


Division of INCORPORATED 
NATIONAL ELECTRICAL MACHINE SHOPS INC. a 
Silver Spring, Maryland 
| SHELTON e CONNECTICUT 
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= - Introducing. ... 
lf Thew Model C 
Equip With ARKAY! | <The Wyman Mode ¢ 


Z FOR THE FINEST IN STAMPING 

For professional results Gold, silver and colors beautifully inlaid on 
P : your portraits, mounts and albums. 

in drying Matte and : Will stamp one line of type three inches 
Glossy prints. 5 minutes long or hold signature cut %2”x3” 


R m Fills th d f th 
does itl Full Price $48.95. i MODEL 8 ee 


photographer. 
UL Approved. Model Earn Extra Money! 
A-24 (20'x25"). Dries 48 


Stamping greeting cards, napkins 





8x10 s.w. prints per hour. @ > matches, etc. 


See Your Dealer or Write 
WYMAN ENGRAVING COMPANY 


ARKAY CORPORATION A 36 Washington Street 


1572 South First St., Milwaukee, Wisc. Boston _14, Mass. 


PHOTOGRAPHER, SINGLE, with long experience, desires posi 
tion as operator, manager or partnership. Write C-41 care this 
journal, 10-1 


Send For Catalogue PR-! 














WALLET SIZE PHOTOS 


Why worry about competition? Let us make these 2'2x3' 

prints for you. On double-weight paper from any size HELP WANTED 

negative to and including 5x7, in lots of 12 or more, for The insertion of an advertisement under ‘‘Help Wanted'’ 

only 3%c each. carries with it the obligation on the part of the employer 

to answer every response to his advertisement, if only with 
a postcard, and to return samples of work, etc., promptly. 

MARCHION PHOTO SERVICE, ee ee The publishers will appreciate being advised when em- 

ployers fail to accord this courtesy to employees. 




















SITUATION WANTED PHOTOGRAPHER, MAN OR woman, thoroughly experienced 


. rt ae a i portrait printer and finisher. Permanent position, good salary, 
The insertion of an advertisement under ‘Situation Wanted paid vacations, regular hours. Established studio. Write full 


carries with it the obligation on the part of the employee details to Campbell’s Studio, Bismarck, N. 9-3 
to answer every letter he receives in response to his ad- - : ae 

vertisement for a position, if only with a postcard. The EXPERIENCED PORTRAIT operator and darkroom technician. 
publishers will appreciate being advised when employees Give experience and training. Krums Photographic, 35 E. 
fail to accord this courtesy to employers. Michigan Ave., Battle Creek, Mich. 10-1 


STUDIOS FOR SALE 
TOP FLIGHT portrait camera man desires change. At present 


photographer studio manager, with experience as production PORTRAIT STUDIO in Cleveland, Ohio. Fully equipped, 
manager. Wedding formals a specialty. Write C-98 care this enough inventory stock for one year. Enjoying good business 
journal. 9-2 for 35 years; because of illness will lease or sell. Write E-18 

care this journal. 10-Ic 


PORTRAIT AND COMMERCIAL, ground floor, for sale or lease 

P oO gS T © A 34 ) 9) Ss to responsible party. College town. No coupons Immediate 
AT WHOLESALE possession; owner has other interests. Don Carlisle, 2420 15th 

&. Wille of Sapte Picture Post Cards in Ave. Ct., Greeley, Colo. 10-1 
at lower prices Is ae STUDIO, HOUSTON, Texas, colored clientele. Profitable opera- 

: 5 untake tion; long established. $18,000.00. Business Exchange, Chronicle 

Bildg., Houston, Texas. 10-1¢ 

















a ter 
F c ett 


j der W 1 your erhead PORTRAIT STUDIO, San Francisco, ground floor; completely 
ARTVUE POST CARD co. equipped. Established 22 years. $7,000.00. Agent: Selma Cox, 
inte New York ‘10, N. Y. 776 Bush St. 10-3 


MUST SACRIFICE successful portrait and commercial studio. In 
progressive Kansas wheat belt county seat. Gross last year 


Pp 2 0 t c S S | 0 N A [ sage go a nee ahi inventory. Write ae; 
STUDIO $ Developing = fake Money....atié 


@ Retouching “= x 
‘inting i OQVE Chreriicals 
FINISHING ecole ; 


Negatives from 35mm to 8x10 expertly 
handled — Write for price list. 


THE WALTER GAEHLER co WRITE TODAY FOR COMPLETE DETAILS 


510 South Clinton St. Syracuse 2, N. Y. g Se rey sve time Oni 
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Woe 


inking for you! 


PLUS A BUILT-IN 


AUTOMAT 
ELECTRONIC COMPUTER 








1. PUSH THE BUTTON 


it measures the light... 








e RELEASEIT... 


and instantly you have 
all the shutter and 

lens settings for 
correct exposure. 





Never so easy before to get perfect pictures ~yet it’s only 


29° 


110 West 32nd St. 

113 West 31st St. 

New York 1, N. Y. 
WORLD'S LARGEST CAMERA STORE LOngacre 4-1600 


Complete with hand: chain 
and incident light attachment. 














a oY oe 
MAGNI-FOCUSER?. 


A MAGNI-FOCUSER does just what its name implies. 
It magnifies your focusing on the ground glass. Designed 
by a professional photographer who incorporated in its 
use the following features: 

Indispensable for retouching, because it magnifies. 

Shuts out all overhead and side glare when working 
in the studio under powerful lights. 

Keeps focusing cloth from falling in front of your 
face when working behind the camera. Especially so on 
a windy day. 

Wonderful for looking at negatives during develop- 
ment especially fine grain. 

Easy on the eyes. 

A must for any studio that prides itself on its quality 

Only $10.50 postpaid. Money refunded if not 
completely satisfied. 


EDROY PRODUCTS CO. 


Dept. X 480 Lexington Ave. New York, N. Y. 











OHN BYRNES CO., me. 


33 LYMAN ST., SPRINGFIELD; MASS. 


PREPARE NOW! 


SNOULBUSNEss 





FOLDERS 

Distinctive SCHOOL FOLDERS printed with 
the school insignia, that finishing touch, 
that means so much to the graduate, and 
gives you that added prestige. These 
SCHOOL FOLDERS are smartly styled, 
unique in design, made of quality mater- 
ials, that will give you an advantage in 
the competition today. 





SCHOOL ALBUMS 
SCHOOL ALBUMS mean extra sales. 
These attractive SCHOOL ALBUMS 
have a mottled stock cover, with a 
feathered edge. Senior Year Book, 
is printed on the cover in silver and 
black giving it a smart appearance. 
The inside has a place for recording in- 
formation, the graduate’s picture, the 
class picture, and space for autograph. 
It is the Album that every graduate will 
want to own. 


MINIATURE 

EXCHANGE 

CARDS & THANK- 
e. YOU-CARDS 


These attractive Cards for 214 x 314 
prints with envelopes are just what the 
raduate will want to say Thank You 
a“ that graduation gift. Show them to 
your customers and watch your sales 
grow. 
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CORRECTIONS 


ESPECIALLY OY EYES WF p 
Ga an a I PY nfect 


/ 


PORTRAIT AND COMMERCIAL 
NEGATIVE RETOUCHING 
BY A LEADING SPECIALIST 


HANS GARTEN 


21 EAST VAN BUREN ST., CHICAGO.ILL. 








New Fall Catalog 


@ STUDIO TOYS 


(Helps to capture better expressions) 


@ POSING BENCH (storage for toys) 
@ GIVE-A-WAY TOYS 
@ PHOTO MAILERS — ENVELOPES 


@ Every Studio should have one.” 
= * Sales Ideas * Studio Toys 


H PIERCE COMPANY ji2c2an%2s' A, 


FILM HOLDERS 


Completely Overhauled 


One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—$5.00. New Slides— 
4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


2330 N. St. Mary's St., San Antonio, Texas 

















MAKE A 


PAINLESS QUANTITY 
ee PRINTS 


Don‘t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 





Write for samples and 

5x7 8x10 complete price list so 
250..6Y2¢ea. 9¢ ea. you're ready to quote 
. 6¢ ea. 81s ¢ ea. on the first sample 


leb that comes aiong. 
1M $24—5M $22 M 
POST CARDS KIER PHOTO 

PECIAL DISCOUNT SERVICE | 
PHOTOGRAPHERS if 


pt FR 
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CIRKUT CAMERAS 


OFFICIALLY SERVICED 


Bought — Sold —Overhauled 


GABRIEL ALLEN — 15 EXCHANGE PLACE 
JERSEY CITY, N. J. 

















1-WEEK COPY SERVICE 


2 Wallet-Size (2/%4x 3%) 15¢ 
Copies of Your Own Prints 

On doubleweight silk deckled-edged portrait paper. To 

order, take any 3x4 to 8x10 print (no negatives), write 

number of copies wanted and studio address on reverse 


side. Order today or write for FREE samples. 
CAMO CORP., Copy Dept. 10P, 18th & Holmes; K. C., Mo. 


STUDIO ON WHEELS serving 150,000 people. Don‘t wait for 
sittings, go get ‘em. No overhead, small maintenance. 27° 
long, shooting room, reception room. Decorated like circus 
wagon. Advertises itself. Ideal for children and adult por- 
traiture. Write Circus Studio, Box 195, Levittown, N. Y. 10-1 


STUDIO AND COMMERCIAL equipment for sale by ‘‘top flight’’ 
(retired) photographer at prices you can’t afford to pass up. 
40 high grade lenses from 2” to 20”, anything you need 
except color. H. C. Markel, 513 S. College, Salina, Kans. 10-1Ic 


RETOUCHING AND COLORING 


RETOUCHING: FOR year round studios, prompt service. Sample 
free. Lovis Smith, 216 High St., Hillsboro, Ohio 10-2 








ARRANGE NOW to get your school and Christmas coloring 
done. 12 years experience. Send 8x10 sepia for free trial to 
color by Kathy, 3717 Eliot, Denver, Colo 10-1c¢ 
PROFESSIONAL NEGATIVE retouching, etching, modeling and 
other corrections. Fine grain stroke. A. Pollack, 3336 E. 142nd 


St., Cleveland 20, Ohio. Tel. SKyline 1-6872 10-1 
RETOUCHING — ETCHING, 38 years experience. Prompt 
service. C. C. Miller, 207 S. Ludington St., Columbus, Wis. 

10-1c 


RETOUCHING: PROFESSIONAL work. Prompt mail order service. 
Arthur Crowell, Professional Retoucher, Box 1656, Tulsa, Okla. 

10-Ic 
CUSTOM RETOUCHING for professional photographers only. 
Personalized attention. Skillful correction. Send sample and 
state requirements. Planet Retouching Service, 89 Sigourney St., 


Dept. R, Hartford 5, Conn. 1-12c¢ 
EXPERT RETOUCHING — Prompt service, reasonable rates. 
Send negative for free sample. Hoffman Retouching Service, 
Box 113, Bloomington, Ill. 9-2¢ 


NEGATIVE CORRECTIONS and opaquing by experienced 
retoucher. School work accepted. Prices upon request. Kenneth 
E. Gordon, 321 Church St., North Syracuse, N. Y. . 


DRAW DRAPE BACKGROUND 
7—different settings in—ONE 


Improves your studio . . . 50% 
Two-in-One Reversible Screens 
Black & Gray 6‘wx8'h . . $18 


Screen and Two Stands . . $34 
(wall style to 150” wide) 
Send floor plan sizes for 

Estimate, Samples and Folder. 


CAMDEN ARTCRAFT CO. 
180 N. Wacker Dr. Chicago 6 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


3605 So. Burdick St. - - Kalamazoo 2, Mich. 






































Schedule of Coming Conventions 


(The sooner your organization’s dates are established and listed here, the better!) 














Organizations Dates City Headquarters For Information 












































Hotel Write 
Prof. Photog. Assn. Jan. 23-24 New Orleans Monteleone George W. Shorter, Sec., 
of Louisiana 1955 1490 Fairfield Ave., 
Shreveport 
Southeastern Feb. 13-16 Birmingham, Dinkler- W. (Skeet) Tallent, Seec., 
Photog. Assn. Ala. Tutwiler 611 S. Gay St., Knoxville, 
Tenn, 
Prof. Photog. Assn. of Feb. 20-21 Tulsa Mayo Wm. H. Krouse, Sec., 
Oklahoma 311 E. Broadway, Fairview 
Photog. Assn. of Feb. 20-22 Lansing Olds M. Lee Harding, Sec., 
Michigan Terminal Arcade, Muskegon 
Arkansas Prof. Mar. 5-7 Little Rock Marion Coy L. Claxton, Sec., 
Photog. Assn. Batesville 
Ohio Prof. Mar. 6-8 Columbus Deshler- James R. Israel, Sec., 
Photog. Assn. Hilton 9 High St., Mount Vernon 
Southwestern Mar. 12-15 Fort Worth, Texas W. D. Smith, Sec. 
Photog. Assn. Texas 1307 W. El Paso St., 
Fort Worth, Texas 
Illinois Mar. 13-15 Peoria Pere Richard Montgomery, Sec., 
Photog. Assn. Marquette 39% N. Ayer St., Harvard 
Rhode Island Mar. 27 Providence Sheraton Earl T. Davis, Sec., 
Prof. Photog. Assn. Biltmore 337 Westminster St., 
Providence 
Kansas Prof. Apr. 17-19 Hutchinson Baker Wendell H. Williams, Sec., 
Photog. Assn. 122 W. 8th Ave., Coffeyville 
Prof. Photog. May 15-17 Des Moines Savery Robert A. Martin, Sec., 
of Iowa Red Oak. 
Montana May 22-24 Missoula V. N. Helmbrecht, Pres. 
Photog. Assn. Havre, Mont. 
Prof. Photog. Assn. July 8-12 Los Angeles Statler Floyd M. Roberts, Pres., 
of California 4167 W. Washington Blvd., 
Los Angeles 18 
Photog. Assn. July 17-19 Omaha Paxton Al. J. Werthman, Sec.. 
of Nebraska Hartington 











NEGATIVE AND PRINT retouching. Send negative or print for COMMERCIAL NEGATIVES etched, retouched, silhouetted by 
sample of work. Reasonable prices. Mrs. Edith Brisbane, Rt. 3, expert. George Schuller, 310 W. 49th St., New York City. 10-Ic 
Box 209-A, Port Orchard, Wash. 10-Ic 

= 2 : OIL COLORING for studios, neatly and artistically tinted in 
NESSEL RETOUCHING for quality. Corrections, especially on transparent oils. Xenia Schieber, 32 Buell St., Bath, N. Y. 10-1c 
eyes. Paul A. Nessel, Box 602, Oak Park, Ill., a Chicago : : . 
suburb. 9-2¢ PROFESSIONAL RETOUCHING and etching, highest quality 


EXPERIENCED RETOUCHER. Careful and prompt attention to  rork., Ressonabie prices. Special delivery service. W. Brusoc, 


mail orders. Julia R. Langston, 20 E. Jackson Bivd., Chicago 4, Box 58, Rochester 1, N 8-3 
it. 4-tf NEGATIVES RETOUCHED — Portraits, commercials. Corrections 
COLORING, PRINTING, Retouching. Reliable portrait finishing Work ‘guaranteed. Prompt mail service. Special rates for school 


at lowest rates. Send for price list. Colonial Portrait Service, — Paramount Retouching, 166 Wolper Ave., Cincinnati eg 


346 Gregory Ave., West Orange, N. J. 6-tf 








WE CAN SAVE YOU MONEY! 
—make trays ee 


ad 2 . @ Retouching @ Coloring @ Heavy Oils 
—for fixing boxes—sinks-——tanks and trays a coating of PROBUS @ Printing @ Enlarging @ Copies 
PRESERVATIVE PAINT is just the thing. —have fun—save money fine quality—prompt service—reasonable rates 
—doll up your work-room equipment. It's easy—with Probus. Send for price list today. 


229 E. 6th STREET 
WOLFF & DOLAN 2220 “Atirornia st. ROYLAC STUDIO lh Ta Th yy 


“The Photographer's Finisher’’ 
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GLOSSY PRINTS DELUXE! 








FREE! New 96- 
Page CAMERA, 
LENS and EQUIP. 
Catalog. Write 


Terrific Performance! Superb Results! That's 
REXO in a nut shell. Professionals and 
serious amateurs, want REXO‘’s perfect 
matte or glossy prints and this table top 
““work-horse’’ really does the job. 

It features a new Electric Eye Signal, an 
Adjustable Thermostatic Heat Control and 
Extra Heavy Durable Heating Elements. 
The unbeatable REXO dries 750 glossy 
2%2x3% (takes two 18x24” Chrome Squee- 
gee Plates). The time to get your New 
REXO is NOW! Only $54.85 less squeegee 
plates. 


BURKE & JAMES, INC. 
321 So. Wabash Ave., Chicago 4, Ill. 
Fine Photo Equipment Since 1897 








Mr. P. P. Burke. 











Bind Your Copies 


of THE PROFESSIONAL PHOTOGRAPHER each 
month. The magazine is much too valuable to 
discard and, in the course of a year, your 12 
issues will give you the equivalent — in the 
finest halftone reproductions that money can 
buy — of any photographic annual published. 
A complete index for the year is bound in the 
December issue. 


oe 
Handsome Binders 


covered in blue simulated leather are now 
available for $3.75 postpaid. Each accommo- 
dates 12 issues with room for index at front 
or back if you prefer to remove it from the 
December issue. Takes only a moment to slip 
in the latest issue; it may be as quickly 
removed at any time. All issues open flat. 


Better send your check today. 


Charles Abel Incorporated 


519 Caxton Bldg. Cleveland 15, Ohio 











RETOUCHING — SMOOTH blended stroke for quality prints. 
Average head, $1.00; lower rates in groups and children. 
M. Perrlette, 75 N. 13th St., Cheektowaga 25, N. Y. 9-2¢ 
EXPERT OIL coloring by hand. Send sample print. Joan Plekken- 
pol, 227 E. 7th St., Shakopee, Minn 10-1c¢ 
MISCELLANEOUS 





KODATRON STUDIO speediamp unit, complete; like new, used 
less than 500 flashes. Actual cost $1,200.00, price $600.00. 
Two phone offers $450.00 each refused. Before buying any 
lighting equipment, it will be worth your while to see this 


unit. Wabash-Sylvania portable electroflash unit, complete 
with battery charger. Used very little; $95.00. Out o 
business. Dana Studio, Geneva, N. Y. 10-1 


NEGATIVE RETOUCHERS: Quality retouching required including 
etching. Large volume and top prices for expert workmanship 
and dependability. Write Osborne Studios, 1521 Central Ave., 
Middletown, Ohio. 10-1 


PHOTOGRAPHERS’ BUSINESS Cards. Write for free samples. 
Artypographers, 1024 Hollywood Station, Hollywood 28, Calif. 
9-3c 


CANDID WEDDING photographers increase your business 200%. 
Mail our illustrated booklets to prospective brides. Write for 
sample and franchise details to Telaak Studio, 3090 Main St., 
Buffalo 14, N. Y. 6-6 


SCHOOL PHOTOGRAPHERS! Let us make your Wallet Photos 
this school year. In quantities as low as $2.85 per 100 you 
cannot possibly make them as cheaply yourself. We work from 
your negatives and handle them with ‘“‘kid gloves’’. Good 
clean prints with good flesh tones. Write today for samples 
and price list. Kehres Studio, 2180A Lee Rd., Cleveland 18, 
Ohio. 8-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc- 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50c 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio. 9-tf 





Established 1874 





Sprague-Hathaway, Inc. 


Copies — Portraits — Restorations — Enlargements — Murals 
Finished in Black & White—Sepia—Colors—Oils 


Coloring — Rubbed in Transparent Oils and Heavy Oils 
Custom Made Photo Mounts — Frames of Every Description 


Catalogue Upon Request 


West Somerville 44, Mass. 
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Professional Dealers Who Want Your Trade 











AKRON, OH!lO—Metzger Photo Supply Co., 1091-3-5 South 
Main Street; 52 East Mill Street. 
ALBANY 7, N. Y.—Camera Exchange, “Inc. , 116 State Street. 


AUSTIN 21, 
Street. 
BALTIMORE 18, 
Aisquith Street. 


TEXAS—Capital Photo Supplies, 2428 Guadalupe 


MD.—Eastman Kodak Stores, Inc., 2116-24 


BALTIMORE, MD. —Maryland Photo | Stock Co., 219 ‘North. “Liberty 
Street. 


BROOKLYN, N. _Y.—Joseph Smith, 735 Fulton Street. 
BUFFALO 3, N. ar F. Adams Co., Inc., 529 ‘Main Street. 


MILWAUKEE, WIS.—Eastman Kodak Stores, Inc., 745 North 
Milwaukee Street. 

MINNEAPOLIS 2, MINN. —Eastman Kodak Stores, Inc., 114 
South 5th Sireet. 

NASHVILLE 3, TENN.—Geo. C. Dury Company, 420 Union 
Street. 

NEW ORLEANS 9, LA.—Eastman Kodak Stores, Inc., 928 Canal 
Street. 

NEW YORK 10, N. Y.—Medo Photo Supply Corporation, 902 
910 Broadway. 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 
39th Street (Off Fifth Avenue), New York 18, N. Y. 











CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street 

Wabash Avenue. 

; . Y.—Will hby’s Inc., 110 West treet 
a Ate Secs Gees Ge, 7 Gen ee is foe, 110 We OO ee 

Street. PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 
CINCINNATI, OHIO—Eastman Kodak Stores, Inc., 27 West 4th eee Seow. 

Street PITTSBURGH 22, PA.—Eastman Kodak Stores, Inc., 606 Wood 
DALLAS, TEXAS—Eastman Kodak Stores, Inc., 2012 N. Akard eet - 

Street, Box 1710. PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 
DENVER 2, COLO.—Eastman Kodak Stores, Inc., 1635 Cali- ST. LOUIS 2, MO. W. Schiller & Co., Inc., 1101 Clark Ave 

f treet. 

— oe i SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
INDIANAPOLIS. 9, IND.—The H. Lieber Company, 440 N. nue 

tol A 

este a = _ SAN FRANCISCO, CALIF.—Eastman Kodak Stores, Inc., 216 
KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 1010 Walnut Post Street. 

it t. 

= ” SEATTLE, WASH.—Eastman Kodak Stores, Inc., 1319 Fourth 
LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 2021 Avenue. 

South Flower Street. SYRACUSE 2, N. Y¥.—Ffrancis Hendricks Co., Inc., 339 South 
MEMPHIS, TENN.—The Memphis Photo Supply Co., 123-125 ee Sa. 

South Court Avenue. TOLEDO, OHIO—George L. Kohne, Inc., 602 Summit Street 
COMPLETE PROCESSING for professional and industrial ac- MACVAN REFLEX camera and stand, split 5x7, 8%" Wollensak 
counts only. Write for price list. Euclid Photo Laboratory, F/4.5 lens, new condition. New cost $613.00; sell $468.00 
20471 Euclid Ave., Cleveland 17, Ohio. 10-6 George Havens, Lamar, Colo. 10-1 
STUDIO WRAPPING paper with inscription ‘‘The gift es. ‘ont COMMERCIAL STUDIO wanted, prefer west coast. Must show 
you can give, your photograph.’’ Send for sample. W. Schiller a profit. Write H-50 care this journal. 10-1 
& Co., 1101 Clark Ave., St. Louis 2, Mo. 10-2 FOR “SALE — 8x10 Century camera; 12” F/4.5 Cooke lens; 

oa * é 5x7 Eastman autofocus enlarger. Sacrifice. Cleve 

EXPERT RESTORATION _ Prompt, corafel ‘@iteatien to ‘eal accessories; 
orders. Many years experience. Reasonable rates. W. L. Van land, Ohio. Phone Winton 1-6496. 10-t¢ 
Gundy, 49 E. 10th St., New York 3, N. Y. 10- 2c SALE — STAINLESS Calumet #6, 3% gallon, 48” deep tanks, 
lids, washer. Half list price. Lomont Studio, 602 E. Pontiac, 
FOR SALE or trade: Camo school camera outfit, anne ‘oe: Fort Wayne, Ind. 10-1 


Need Beattie Portronic 70mm or similar 70mm type roll camera. 





Shanabarger’s Studio, 109 N. Main, Poplar Bluff, Mo. 10-1 FOR SALE: 8x10 Deardorff; 12” Zeiss Tessar in Acme shutter 
- - - (new); 4x5 Speed Graphic, all accessories. Sacrifice each for 
FOR SALE — 4x5 Graflex Series B, 72" F/4.5 K. A. lens, $150.00. Peter Jay Studios, 209 7th St., Allentown, Pa. 10-1 
film pack adapter; two cut film magazines: one 18 and one 12, —_—__— 
$75.00. Osborne Studios, Inc., 1521 Central Ave., Middletown, PORTRAIT STUDIO wanted. Send complete information in first 
Ohio. 10-1 letter. Write C-97 care this journal. 10-1 
y Courses for the studio owner or employee — camera room 
FOR work, dark room technique, retouching, coloring, finishing. 


Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 
PLASTOFILM, INC. Wheaton, Illinois 





CAPE COD SCHOOL, INC. 


44 Park Ave., Hyannis, Mass. 
Write for Schedule and Information, 
William Gerdes, M. Photog., Dean 














2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that — 


Speeds up sittings — Permits more presentable proofs — Has an automatic parallax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers — A camera That is a ‘‘MUST’’ for Children 
and School Work — Send for Descriptive Literature. 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED and HELP WANTED: Ten cents (10c) per 
word; Minimum charge 


ALL OTHER CLASSIFICATIONS: Twenty cents (20c) per word; 
Minimum charge 

FOR ANSWERS IN OUR CARE: Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests 
for or offers to send photographs, samples, etc., are not 
permitted in box number advertisements. 


CASH MUST ACCOMPANY ALL ORDERS. 


HOW TO FIGURE THE COST: First two words of each adver- 
tisement are set in capitals; no other display being permitted. 


Count each word or number including name and address and, 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word. 

DATE OF PUBLICATION: All advertisements received up to the 
first of any month appear in the issue which goes into the 
mail the 5th of the second following month. 

FOR MORE DETAILED INFORMATION 
System, Confidential Service, etc., 

MAKE ALL CHECKS PAYABLE, 


Charles Abel 
Ohio. 


concerning our 
write for 


Deposit 
rate card. 


and address correspondence, to 
Incorporated, 519 Caxton Bidg., Cleveland 15, 








PROFESSIONAL 
professional 


EKTACHROME 
Printon prints, 


processing, 24-hour 
dye transfer prints, Coloren 


service, 
illumi- 


nated frames, color postcards, professional stereo duplicates. 
Write for prices. Coloren Laboratories, 1556 Piedmont, 
Atlanta, Ga. 7-t 


PROCESS 16/35/70mm FILMS quickly, automatically. Bridga- 
matic develops and dries quickly. Processing is profitable 
doing reversal, negative/positive, microfilm for TV stations 
and industry. Many models, reasonably priced. SOS Cinema 
Supply, 602 W. 52nd St., New York 19, N. Y. Dept. we. 8-3c 


PROFITS IN QUANTITY prints — if you don‘t work yourself to 
death! We’ll make the prints — you make the profit. 8x10s 
as low as 6c; one thousand cost only $75.00. Postcards as 
low as 2c; one thousand cost only $24.00. Service and quantity 


guaranteed. Write for samples and complete price list. Special 
discount to photographers. Kier Photo Service, Dept. PRO, 
1265 W. 2nd St., Cleveland 13, Ohio. 6-tf 


YOUR STUDIO needs the best baby poser available — don’t 
meet competition—make it! The Safeway Poser clamps to any 
table. Safely and comfortably secures either boy or girl babies 
under their clothing during sitting and does not show in finished 


portrait. Babies appear to be sitting unassisted. Save time and 
increase your sales. Write today for literature. Safeway Poser 
Company, 1808 Ave. Q, Lubbock, Texas. 5-tf 
PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 
each. Postcards — mounted blow-ups, etc. Our reproductions 
guaranteed as good or better than your original. Don‘t turn 
down quantity orders. We do the work — you get the money. 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, 
P. ©. Box 1941, Bridgeport, Conn. 2-tf 





PORTRAIT DRAPES! 


Actual-Photo Catalogs: (Costumes Available) 
i i oe $ .8O 
SHEER LINGERIE ..,.... -50 
PORTRAIT DRAPE ..,.... .50 


1954 PHOTO CALENDAR 2.00 
(12 Pin-Ups Modeled by B. Osterman) 
or; Litho Catalog of above & others, 50c 
MAUREEN OF HOLLYWOOD 
128 S. Alvarado, Dept. 8 Los Angeles 57 





FOR SALE — 14” Goerz Dagor F/7.7, barrel; 12x20 Banquet 


camera, 16%” Dagor, shutter, new; 10” F/4.5 Bausch & Lomb 
Tessar, barrel; 5x7 Solar condenser enlarger. Best offer. Joseph 
Mancini, 486 Parker St., Newark, N. J. 10-1¢ 


SEE THE OLD Reliable for real bargains. Al! goods sent on 15 
day trial. Money refunded if not satisfactory. 8%” Carl Zeiss 
Tessar F/4.5 in sunk mount, $70.00; 8%" Schneider Xenar 
F/4.5 in shutter, $70.00; 8%" Bausch & Lomb Plastigmat F/6.3 
in barrel, $50.00; 9%” Carl Zeiss Protar in shutter, $115.00; 
10%" Steinheil F/6.8 in barrel, $75.00; 10” Bausch & Lomb 
Tessar F/4.5, new, coated, in barrel, $135.00; 12” Carl Zeiss 
Apo-Tessar F/9 and prism, $150.00; 12” Ektar in Synchro 
shutter, F/6.3, $165.00; 12” Turner-Reich triple convertible 
F/6.8, new, in Acme shutter, $160.00; 14” Schneider Xenar 
F/4.5 in barrel, $160.00; 15%” Wollensak Velostigmat F/4.5, 
diffusion device, in shutter, $145.00; 16” Carl Zeiss Tessar 
F/4.5, $225.00; 16%” Bausch & Lomb convertible, one element 


F/12.5, $40.00; 18” Wollensak Verito F/4 in barrel, $75.00; 
19” Heliar F/4.5, $225.00; 28” Voigtlander Euryscope F/6, 
$100.00. Large collection of Dallmeyer portrait lenses, Studio 
and view cameras, other photographic equipment. Hundreds 
more. Send for latest list of lenses. Fifty years without a 
displeased customer. Joseph Smith, 735 Fulton St., Brooklyn 
wW, 4. ¥. 10-1 
WILL PAY up to $25.00 for quality 4x5 Ektachromes of 
general landscapes, human interests, westerns and rurals. 
Dexter Press, Inc., West Nyack, N. Y. 10- 
FOR SALE — 5x7 Omega autofocus, three Bausch & Lomb 
lenses with factory fitted tracks, manual focus attachment and 
Varigam filter holder, $325.00; Saltzman 1000-watt boom, 
$275.00; 5x7 Compact Graflex, case, four holders and pack 


adapter, $97.50; 5x7 Ansco gray Universal View, $75.00; 4x5 
Speed Graphic Pacemaker Graflex, Optar lens, full 
shutter, Kalart rangefinder gun, L. N., $195.00; Leica 3C 
Elmar, F/3.5 lens, L. N., $129.50; 8x10 R. B. enlarging 
camera, $39.50; pair 14” condensors mounted, $97.50; Johnson 
Skylite Ventlite, $39.50; 5x7 Eastman autofocus 
complete $195.00; 19” Goerz Dagor black barrel, 
Apac 46 Master Jumbo printer, $265.00; 9%” Goerz Dagor 
F/6.8, black barrel, $110.00; 5x7 Elwood special enlarger 
(large hood), 6” Cooke F/4.5 lens, $64.50; $295.00 Kodak 
Professional print dryer, $147.50. This is a small part of our 
ever changing stock. We buy and exchange. Mid-West Photo 
Supply Co., 27 Adams St., Chicago, Ill. Established ove 
thirty years. 10-1 


Synchro 


enlarger, 


$275.00; 

















16'’x 20’, mounted on ma- 
sonite, solid oak frame. 


A MONEY-MAKER FOR YOU! 
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MAKE HANDSOME PROFITS WITH 


iW LIFE-LIKE, FRAMED 
Genuine OIL PORTRAIT 


Costs you only $12.50. Sell it for $25. to 
$100.! From your negative, photo or snap- 
shot. A beautiful oil painting, likeness guar- 
anteed, 16’’ x 20'’, mounted on masonite, 
solid oak frame. IF CUSTOMER IS NOT 
SATISFIED, MONEY REFUNDED. 


Get traffic-stopping display sample. Specify 
man, woman or child. Send $12.50. Refund- 
able when sample is returned. Or, forward 
negative, photo, snapshot; specify color hair, 
eyes, clothing. Send $5. Balance C.0.D. NO 
RISK! GUARANTEED! START NOW! 





WRIGHT GALLERIES +» 743 FIFTH AVE. +» NEW YORK, N.Y. 











STUDIO &G RETOUCHING EQUIPMENT 
MEANS SUPERIOR QUALITY AND 
LOWER OPERATING COSTS FOR YOU 

















VAN BILT brings you the most ad- 
vanced retouching equipment on the 
market today featuring: 


@ Three dimensional vibration for fine realistic 
texture. 


@ 7200 or 3600 built-in strokes per minute for 
efficient, personalized retouching 





@ Smooth, controlled oscillation limited to neqa- 


tive carrier only 
$ 50 —— 
Model PM 532 99 fate 


FACTORY $9'7*° a 
4” magnifying glass assembly Model PT 531 FACTORY 
optional . $10.00 Available in green, brown, or blue case 
Model PM 532 S, identical to machine Model PT 511, identical to machine 
above, incorporates stipple-type vi- above, incorporates stipple-type v 


bration, only ....-.-.------ $99.50 bration, only $94 


Electric 
LEAD POINTER NOW AVAILABLE! ; 
@® New, improved design. The perfect i 


All. Plesiglass BABY HOLDER 





answer to your lead sharpening prot 

® Novel, quick-opening design ~okete pening 
@ Sanitary, safe—impossible to @ Clean — Fast — Efficient 

t @ Needle shorp point in 1 econd 

5 citadel with no breakage 
Pestese prupetd Mf cash with order $1200 @ Can be used with all standard lead 

es holders 

Postage prepaid i cash with order... -Ua?® 








Prices slightly higher in Canada and other foreign countries 


ORDER THRU YOUR 
DEALER OR WRITE VAN BILT MFG. CO. WRITE FOR Fate 


THE QUALITY COLOR SERVICE TO THE TRADE 


Col Cor 


COLOR CORPORATION OF AMERICA 

















Sold Only Through Leading 
Professional Photographers 


PROFESSIONAL COLOR PRINTS are the very best in single 


( a print quality. They provide most critical color reproduction 
eiega 


requirements and supply high quality exhibition and display 
values so necessary for acceptance. Up to 40x60. 


Colo int de b . . . 
Retek Wits tae HI-FIDELITY COLOR PRINTS bring high quality to short quantity 
Process. Transparencies (eden) color reproductions. Lower prices possible because of ex 


made on Ansco and clusive manufacturing techniques perfected by CCA. 
Kodak display color 


films. 


DISPLAY TRANSPARENCIES are high quality color reproduc 
oni: tions used for display work where highest quality natural color 


is a must. May be made in sizes up to and including 40x60. 


Write Us for Details 


FOR COLOR SERVICE IT’S COLOR BY 
COLOR CORPORATION of AMERICA 


P.O. Box 546 - 610 South Armenia Ave. 








Tampa 9, Florida Telephone 8-6001 
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AN EDITORIAL 


of personal interest to all profit-minded photographers. 


Something new is always difficult to get started 
but the biggest profits and the soundest busi 
ness are created from the continuing introduc 


tion of new ideas 


From our introduction of the first informal 
wedding album, Holson Binders has taken the 
lead in initiating and promoting new, money 
making ideas for the wedding photographer 


Every pioneering step has been 
difficult 


but every innovation has meant more and better business for you 


This is a report on the most exciting new idea we have ever seen in the 
the wedding photography business 


THIS IS A REPORT ON STEREO. 


Never before has one idea caught on so fast. Never before have we seen so 


many photographers praising a new, money making idea 
Stereo is easy to shoot—easy to process—easy to sell. You can actually borrow 
a free Stereo Camera from your dealer for your first Stereo pictures 
Stereo does not reduce your regular sales. You will sell the album plus addi 
tional prints plus the Stereo pictures. 


Stereo is less competitive. You get more money for your work with less 


customer price shopping 


Stereo Wedding Photography is _ big 
business with high profits at a low invest 
ment. No wonder the nation’s leading 
studios are shooting Stereo now. How 
about you? Start today! 


Holson stereo experts will be happy to answer any questions you may have on the busi- 
ness or technical aspects of Stereo. Write for the complete Holson catalog of Wedding 
albums and equipment for the professional photographer. 


HOLSON BINDERS, Inc. 


762 Wythe Ave. Brooklyn 11, N. Y. 


Holson products are distributed in Canada by—Anglophoto Ltd., 167 Scint Paul St. W., 


Montreal, P.Q 
in Hawaii by—Movie Supply of Hawaii Ltd., 1354 Kapiolani Bivd., 


Honolulu 10, Hawaii 
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Sales of any product or serv- 
ice come easiest when there’s a 
public trend. The clippings re- 
produced here are typical of hun- 
dreds which mark a nation-wide 
interest in the new idea of using 
portraits as a central theme in 
home decoration. 

We've had a large part in pro- 
moting this trend—supplying to 
newspaper and magazine editors 
and to radio and TV people the 
basic material from which to 
fashion stories and programs. 
We now urge portrait studio 
men of America to cash in, to the 
fullest extent, on this campaign 
to stimulate the demand for their 
services. 

The special issue of “Studio 
Light” tells the complete story 
and offers many helps. If you 
have mislaid your copy, we'll 
gladly send another. Or ask your 
Kodak representative to help 
you plan a profitable tie-in with 


this great sales opportunity. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 








4 ways to more business in ’55 


Here are Kodak’s four business-building Portrait Promotions for 1955 


Each is complete. Each contains everything 
you need for a well-rounded, effective adver- 
tising campaign, directed to your most-likely- 
to-buy potential customers. 

Each contains appropriate window stream- 
ers and counter cards, a direct-mail folder 
which Kodak will imprint and mail for you, 
newspaper mats, and radio spot announce- 


More Wedding 
Business 


More Portraits of 
Babies and Children 


“Skillful lighting can 
smooth a cowlick or 
fluff a curl. But only 
real friendliness and 
warmth from the pho- 


A campaign directed 
to all the lovely brides- 
to-be in your town— 
selling the impor- 
tance to them of the 


ments. And it all costs you a small fraction of 
what it would cost you to do it yourself. You 
get the price advantage of Kodak’s large pur- 
chases, and the materials are sold to you at 
much less than cost. 

Place your order today. Write Advertising 
Department, Eastman Kodak Company, Roch- 
ester 4, N. Y., for complete information. 


‘y 


There’s More 


And, of course, 


Profit in Color Christmas 


Regardless of the col- 
or method you use in 
your studio—direct 
color, oils, or Flexi- 
chrome—here is a 


Christmas is your big 
season... but never 
so big that it can’t 
stand promotion. It 
always pays to remind 


finest bridal portraits 
they can get and sug- 
gesting “informal” 
coverage of the wed- 
ding, too. This is al- 
ways good, year- 
round business. 
Here’s how to make 
it better. 


~. 


Kodak= 


tographer help the 
child enjoy the pic- 
ture taking—with en- 
joyment that glows in 
the finished portrait.” 
...a sample of the 
warm and_ friendly, 
yet hard-selling copy 
that features this cam- 
paign to bring you 
more and more jun- 
ior-size business. Also 
suggested, with fine 
examples, are a series 
of story-telling pic- 
tures to help you boost 
the size of each order. 


campaign designed to 
create more business 
for you by suggesting 
more uses for color 
portraits. Here’s a 
campaign you can use 
at any time during the 
year to build up slack- 
season business—for 
business portraits, 
child portraits, or 
family portraits. 


people that a portrait 
“says Merry Christ- 
mas, as Only you can 
say it.’’ And you want 
to be sure that your 
studio gets its share of 
this season’s big busi- 
ness. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 





